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 The 1st National and International Conference on Creative Multi-disciplinary 
Studies for Sustainable Development (ICMSD 2016) on July, 11 – 12 2016 is going to be 
a major contribution of the Research and Creative to the community of lecturer, 
researchers and artists. In addition, this is one of the the celebrations on the seventieth 
anniversary celebration of his majesty’s accession to the throne and the celebrations on 
the auspicious occasion of her majesty queen sirikit 7th cycle birthday anniversary       
12th August 2016. 
 We are proud to offer presentations from a number of participants from 
academic research institutes and organizations around the country and abroad.         
The ICMSD 2016 conference program committee has done the great job in establishing 
an outstanding program which includes: 

• Keynote speakers who is Vice President of Mahidol University       
(Prof.Banchong Mahaisavariya, M.D.) 

• Selected research papers to be presented in oral sessions. 
• Poster sessions to engage and interact with researchers from several 

institutes. 
 

 We would like to thank the keynote, referee and committee who 
contributed for this conference. As well as experts who share the knowledge in research 
and creative works. In addition we would like to thank all staff of the Graduate School 
who organized this successful conference and also thank for the sponsors. We look 
forward to initiate the opportunity to work together to develop graduate education 
among universities and strengthen graduate research and creativity in future. 
 

 
(Assoc. Prof. Panjai Tantatsanawong, Ph.D.) 

Dean of Graduate School, Silpakorn University 
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Charoen Krung Road, Talat Noi Subdistrict, Bangkok:
Conservation and Development of an Urban Historic Community

Author: Tipkanok Wiangkham, Nethchanok Riddhagni, Papangkorn
Kongmanwattana, Pakamas Maitreemit, Surawut Watana,
Burin T. Sriwong, Somlak Kongmuang, Gaysorn Chansiri,
Auayporn Apirakaramwong,
Program: International College
Institute: Silpakorn University

Abstract

Objectives - The main aim of this research is to promote understanding of the
cultural significance of the historic setting of Charoen Krung Road, Talat Noi Sub-
District to Thai and foreign visitors. Additionally, it helps to enhance awareness of all
stakeholders. Two main issues were covered in this research, the community planning
and the vernacular cultural heritage to explore the history and general condition of the
Charoen Krung Road, Talat Noi Sub-District, its community and the role of its cultural
significance to the community. Moreover, the research aims to devise and interpret a plan
and express various values, both tangible and intangible, of the setting of the cultural
heritage in Talat Noi Sub-District in order to study the factors affecting changes in the
community and traditional way of life going forward to develop guidelines for future
management concerning community participation and to retain the cultural identity of
Charoen Krung Road.

Design/methodology/approach - The data was collected through in-depth
interview with 5-8 respondents who have experience in the community as well as the host
of local authorities and government officers of Charoen Krung Road, Talat Noi Sub-
District. All interviewed parties have been involved with community based tourism
management and development in the Tai Lue and Tai Yai communities. The data was
analyzed through descriptive methods and observation results.

Finding - This research will raise awareness in the community for cultural
conservation of Chareoen Krung Road. Also, it can awaken both government and private
sectors to the importance of Charoen Krung Road so as to support it’s conservation and
development. It also will safeguard traditional way of life and preserve the cultural fabric
of the history of riverside people. Lastly, it will enhance tourists’ knowledge and
appreciation of the concept of cultural tourism and generate economic opportunities in
the community.

Keywords – Sites, Historic Urban Site, Place, Cultural Landscape, Cultural
Significance, Fabric, Setting, Conservation, Preservation
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Introduction

Tourism, as an industry, has played an important role in Thailand’s Economy.
Thailand’s government believes that tourism is a fast track to economic growth and that it
requires less investment than other industries. Among the Southeast Asian countries,
Thailand has succeeded in attracting visitors (Wirudchawong, 2012). The expansion of
urbanisation and economic growth throughout Bangkok have generated rapid changes in
several old communities surrounding Bangkok, especially in important ones such as the
oldest road in Bangkok, Charoen Krung Road. Due to its unique physical, social and
cultural attributes, Charoen Krung Road has been promoted as a cultural heritage tourist
destination. During the reign of King Rama IV (1851-1868 A.D.), Western countries for
many reasons surrounded Siam. The two most important reasons were trading and
politics. England, The Netherlands and France were the most powerful Western countries
during the colonial era (Srisakulchairak, 2000). They sent their people to survey Central
and Southeast Asia and tried to undermine the political power of those regions. When
Prince Chulalongkorn succeeded the throne as King Rama V in 1868, he tried to improve
Siam in order to contest Western power. He had the country opened to Western contracts
and many foreigners came to make deals with Siam for economic and political purposes.
At that time, Western influences gradually increased, resulting in changes in education,
politics, economics and architecture (Dechar, 2005). Charoen Krung Road (New Road) is
located on the east side of Chaophraya River. It is the artery of all the colourful life and
has a rich heritage. Charoen Krung Road was the first paved road in Bangkok, where
glistening high rise blocks join rows of old shophouses and crumbling Neoclassical
buildings, where a roaring freeway crosses small and quiet streets, where the merchants
from the West and East were on their sailships and steamships entered into old Siam by
the Chao Phraya River, where Buddhist, Confucian, Hindu, Muslim and Christian
believers live together peacefully in a multinational community with their temples,
shrines, mosques and churches. Today Charoen Krung Road marks the route for the new
subway line and thus Bangkok’s first road has become the fault line between the past and
the future, defining Bangkok’s stance towards its past in unparalleled scope
(Srisakulchairak, 2000).

Literature Review
This research focuses on the significant concepts and theoretical frameworks

needed for understanding the background and history of Charoen krung Road and Talat
Noi Sub-District including a review of related documents and research into the following:

1. History and background of community
2. Cultural heritage tourism
3. Cultural significance
4. The impacts of cultural heritage tourism
5. Cultural identity conservation
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History and Background of the Community

During the reign of King Rama IV (1851-1868 A.D.), Western countries for
many reasons surrounded Siam. The two most important reasons were trading and
politics. England, The Netherlands and France were the most powerful Western countries
during the colonial era (Srisakulchairak, 2000). They sent their people to survey Central
and Southeast Asia and tried to undermine the political power of those regions. When
Prince Chulalongkorn succeeded the throne as King Rama V in 1868, he tried to improve
Siam in order to contest Western power. He had the country opened to Western contracts
and many foreigners came to make deals with Siam for economic and political purposes.
At that time, Western influences gradually increased, resulting in changes in education,
politics, economics and architecture (Dechar, 2005).

Charoen Krung Road (New Road) is located on the east side of Chaophraya
River. It is the artery of all the colourful life and has a rich heritage. Charoen Krung Road
was the first paved road in Bangkok, where glistening high rise blocks join rows of old
shophouses and crumbling Neoclassical buildings, where a roaring freeway crosses small
and quiet streets, where the merchants from the West and East were on their sailships and
steamships entered into old Siam by the Chao Phraya River, where Buddhist, Confucian,
Hindu, Muslim and Christian believers live together peacefully in a multinational
community with their temples, shrines, mosques and churches. Today Charoen Krung
Road marks the route for the new subway line and thus Bangkok’s first road has become
the fault line between the past and the future, defining Bangkok’s stance towards its past
in unparalleled scope (Srisakulchairak, 2000).

Figure 1 Map of Talat No sub-district and Charoen Krung Road
Source:https://www.google.co.th/maps/place/Talat+Noi,+Samphanthawong,+Bangkok/@13.7333474,100.5127781,16z/data=!4m2!3m1!1s0x30e298d8adfbe1cd:0x40100b25de28af0
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Related Theories in Cultural Heritage Tourism

The term “cultural tourism” can be seen to extend from a focus on arts and
festivals as part of heritage tourism. There are many definitions of cultural tourism from
various sources. Cultural tourism is defined by the World Tourism Organization (WTO
1985), as movement of persons essentially for a cultural motivation such as study tours,
performing arts and cultural tours, travel to festivals and other events, visits to sites and
monuments, travel to study nature, folklore or arts, and pilgrimages. Holloway (2002)
mentioned that cultural tourism is one of the fastest growing areas of tourism. It
encompasses both ‘high’ and ‘low’ culture: visits to museums and art galleries and to
football matches; performances of music, both popular and classical; pilgrimages to
literary sites ranging from the Brontes Haworth and the bridge in Sussex identified as that
from which ‘Pooh-sticks’ were played in A.A. Milne’s Winnie-the-Pooh stories. The
tourism industry has become adept at packaging and popularising culture in all its forms.
Cultural heritage includes any artifacts, natural sites or intangible aspects that contain
significance and value. Those heritage resources are not replaceable; therefore
conservation is the critical point in heritage management. McCain Gary and Nina M.
Ray, (2003) said that cultural heritage tourism has gained significant attention in the
tourism industry throughout recent years. There are quite a few disadvantages associated
with the application of cultural heritage tourism in undeveloped regions. One of the
disadvantages is too much commercial emphasis: the tourism industry, for example, has
used local cultures as part of the tourism product by taking traditional rituals, dances,
music and crafts that formed part of local people's cultural heritage and 'wrapping' it up
as a package for tourists. This often involves manipulating culture for tourists 'benefit'
until they bear little or no similarity to the original cultural experiences that have been
derived over centuries.

The Concept of Cultural Significance

From a management perspective, the cultural significance of the historic
setting of Charoen Krung Road, Talat Noi Sub-District to Thai and foreign visitors is
complicated by the differing scales of their evaluation of cultural assets. The Department
of Environment and Heritage Protection (2013) explains that the cultural heritage
significance, of a place or feature of a place, includes its aesthetic, architectural,
historical, scientific, social or other significance to past, present, or future generations.

There are 2 main aspects to understand concerning the significance of culture;
tangible and intangible heritage. These aspects can help determine future management
concerning community participation and the retention of the cultural identity of Charoen
Krung Road. Thus it is essential to deeply understand the cultural significance before
determining policy concerning the Charoen Krung Road, Talat Noi Sub-District
community.
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Figure 2  Forms of Cultural Heritage
Sources:http://www.slideshare.net/ERICKMAINA?utm_campaign=profiletracking&utm_medium=sssite&utm_source=ssslideview

Figure 3 Typologies of Heritage and Cultural Tourism Products
Sources:http://www.slideshare.net/ERICKMAINA?utm_campaign=profiletracking&utm_medium=sssite&utm_source=ssslideview

Figure 2 and 3 show cultural heritage significance can be explained through
two aspects, tangible and intangible heritage. The tangible heritage can be clarified
through considering two aspects, immovable and movable heritage. Intangable heritage,
on the other hand, is the way of life of the community including its local traditions .

Williams Yolanda (2003) explain that tangible cultural heritage refers to
things that we can store or physically touch. Examples of tangible cultural heritage
include traditional clothing, tools, buildings, artwork, monuments, and modes of
transportation (e.g. wagons). Intangible cultural heritage refers to things that are not
physical items but exist intellectually. Intangible cultural heritage includes oral traditions
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songs, rituals, values, superstitions and myths, beliefs, social practices, and the
knowledge and skills to produce traditional crafts.

UNESCO (2016) stated that intangible cultural heritage means the practices,
representations, expressions, knowledge, skills – as well as the instruments, objects,
artifacts and cultural spaces associated therewith – that communities, groups and, in some
cases, individuals recognize as part of their cultural heritage. This intangible cultural
heritage, transmitted from generation to generation, is constantly recreated by
communities and groups in response to their environment, their interaction with nature
and their history. It provides them with a sense of identity and continuity, thus promoting
respect for cultural diversity and human creativity.

The Concept of Cultural Heritage Tourism’s Impacts

The tourism industry generates substantial economic benefits for the country’s
international development. Despite occasional shocks, tourism has shown virtually
uninterrupted growth. According to the World Tourism Organization, International
tourist arrivals have increased from 25 million globally in 1950, to 278 million in 1980,
527 million in 1995, reaching over a billion in 2014. Likewise, international tourism
receipts earned by destinations worldwide have surged from US$ 2 billion in 1950 to
US$ 104 billion in 1980, US$ 415 billion in 1995 and over a trillion in 2014. Tourism
also generates export earnings through international passenger transport services rendered
to non-residents.

Kreag Glenn (2001) suggests the impacts of tourism can be sorted into seven
general categories:

1. Economic
2. Environmental
3. Social and cultural
4. Crowding and congestion
5. Services
6. Taxes
7. Community attitude

Each category includes positive and negative impacts. Not all impacts are
applicable to every community because conditions or resources differ. Community and
tourism leaders must balance an array of impacts that may either improve or negatively
affect communities and their residents. Leaders must be sensitive and visionary, and must
avoid the temptation of glossing over certain difficulties tourism development creates.
Tourism leaders must also balance the opportunities and concerns of all community
sectors by working against conditions where positive impacts benefit one part of the
community (geographic or social) and negative impacts hurt another. Conversely,

The 1st National and International Conference. Graduate School, Silpakorn University 6



community sensitivity to tourism means avoiding undue burdens on the industry that
could thwart its success. Local leaders should not expect tourism to solve all community
problems. Tourism is just one element of a community. While creative strategic
development of tourism’s amenities and services can enhance the community or correct
local deficiencies, tourism, like all developments in business, must assure that its
products (attractions and services) attract customers. Overbearing rules and restrictions,
and overburdening taxes can make tourism dependant businesses less attractive or
competitive.

McKercher, B., Hilaray du Cros (2002) explained the impacts tourism can
have on tangible and intangible heritage assets as follows:

Negative Impacts
1. Overuse by tourists: this displaces local residents; causes overcrowding;

creates parking, litter, and noise problems and generally overburdens shared resources
such as water and fuel.

2. Tourism dependency: Large sections of the community become dependent
on tourism at the expense of other industries, leading to loss of self-reliance and
traditional activities.

3. Tourist behavior: tourists can have an impact if they are not aware of, or
choose to ignore, visitor etiquette at an attraction; lack of courtesy or sensitivity to local
customs (e.g., inappropriate dress or grooming); defiling sacred areas (wearing shoes in
particular types of temples); drinking in public; taking drugs, etc.

4. Unplanned tourism in infrastructure development: this involves altering the
amenity of places for the community; altering the visual appeal and visitor experience for
tourists.

5. Limited beneficiaries: income flows to limited sectors of community; high
leakages; creation of divisiveness and discontent within the community.

6. Loss control over cultural property: commmunities and traditon bearers can
lose control of cultural property (e.g., motifs used in their crafts and arts or even music) if
it is not under copyright or special protective legislation.

7. Physical deterioration of assets.

Positive Impacts
1. The appropriate presentation of assets can assists the tourists’

understanding of the need for the conservation and retention of important cultural
heritage assets in general.

2. Opportunities can arise to develop local economies to be more
entrepreneurial and self-reliant.

3. Revenue from tourism can be directed to local infrastructure improvement.
4. Cultural exchange with tourists can lead to greater tolerance of cultural

differences in multicultural societies.
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5. Revenue from tourism can be reinvested in documentation, planning, and
management of heritage assets. This is important for the sustainability of assets that
attract heavy visitation.

The Concept of Cultural Identity Conservation

Future management concerning the retention of the cultural identity of
Charoen Krung Road needs to be managed and maintained with community participation.
This will be a useful tool for those responsible for individual parts of the conservation
plans concerning the needs of their site, community or cultural landscape. Moreover, the
plans should be optimized specifically for each historical site. McKercher, B., Hilaray du
Cros, (2002) said that in all jurisdictions, cultural heritage management is the systematic
care taken to maintain the cultural values of cultural heritage assets to ensure the
enjoyment of present and future generations. And also Pearson and Sullivan argued that
the substitution of the word heritage for resources was made out of deference to the
different connotations of each word. Resource implies that the asset being considered has
an economic value and can be exploited.

Michael, P. and Sharon, S. (1995) stated that heritage, on the other hand,
recognizes the noneconomic values of the asset and further acknowledges its legacy,
which implies certain obligations and responsibilities. Regardless, most cultural heritage
managers still perceive that cultural resources, as a term, is neither readily understood nor
relevant among the public to whom they are ultimately responsible.

Results and Conclusion

This research is an appraisal of the cultural significance of the community of
Charoen Krung Road, Talat Noi Sub-District for the community planning and vernarcular
cultural heritage. It focuses upon the roles of cultural significance, cultural heritage
concerning the setting of the site and considers both tangible and intangible aspects of
cultural heritage. Moreover, the factors leading to changes in the community and
traditional way of life are presented, following the objective of this research, in order to
develop guidelines for future management concerning community participation in the
preservation of the cultural identity of the community.

The General Condition of Charoen Road, Talat Noi Sub-District

Charoen Krung Road, Talat Noi Sub-District has been an important part of
Bangkok’s history since the reign of King Rama IV. The “New Road” of Bangkok was
being used as the main commercial strip in Bangkok due to the increase in Western
traders and foreign government representatives. When exploring the guidelines for future
management concerning the retention of cultural identity of Charoen Krung Road, Talat
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Noi Sub-District, it is essential to clearly understand the general characteristics of the
community.

Initially Charoen Krung Road, Talat Noit Sub-District was composed of two
roads which make up the northern and sourthern areas. Pimonsathean, Y. (2009) said the
road construction project was started on February 5th, 1861. There were two roads
constructed. One extended from Sapan Lek Bon (iron bridge crossing Klong Rob Krung-
the second layer of city moat) to the origin of Klong Tanon Trong and down to the other
side of Klong Dao Kanong (called Tanon Tok at present). This road was called “Tanon
Mai” or “New Road” and it has a length of 11.3 kilometers (Pimonsathean, Y., 2009).

Assessing Significance of Cultural Values of Charoen Krung Road, Talat
Noi Sub-District

As stated above, the 11.3 kilometer region is composed of two roads.
(Pimonsathean, Y., 2009). Each site has their own specific elements of cultural
significance which can be devided into societal, economic, cultural, environmental,
aesthetic and technological value alignments. Thus, in order to understand the
significance of cultural heritage sites in Charoen Krung Road, both its tangible and
intangible elements must be clearly explained. It is also crucial to explain how local
residents and stakeholders can become involved in the conservation plans.

Historical Value

In terms of historical value which can relate to the reign of King Rama IV and
Prince Chulalongkorn as King Rama V for trading and politic, Western countries for
many reasons surrounded Siam and the most 2 important reasons were. England, The
Netherlands and France were the most powerful western countries during the century of
the Colonialism. They sent their people to survey the Central Asia and Southeast Asia
and tried to take over the political power of those regions. Moreover in the  King Rama V
he tried to improve Siam in order to cope with the Western power. Charoen Krung Road
(New Road) is located on the East side of Chaophraya River. It is the artery of all the
colourful live and a rich heritage. Charoen Krung Road was the first paved road of
Bangkok.

Societal Value

Through many generations, the societal value of Charoen Krung Road has
been preserved by the Thai, Chinese, Muslim and Western communities. These
communities maintain the unique and ancient character of cultural heritage sites perfectly
(see figure 4).
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Figure 4 Chinese-Muslim-Christian Communities
Source : Author (2016).

Economic Value

Normally, the economic value througout the Charoen Krung Road community
is measured by buisinesses. Over the past 150 years, corporate businesses have started to
10 replace many family businesses throughout the nieghborhood (see figure 5). Charoen
Krung Road’s role as commercial line has remained consistant since it was constructed.
Nowadays, various types of shop-houses (see figure 6) and stores selling imported
products (see figure 7) exist alongside more traditional structures such as the old
shopping center (see figure 8 ) and hotel. Moreover, there are many local markets such as
Talat Noi Market, an ancient market located in the old community.

Figure 5 Family Business (Left), Corporate Business (Right)
Source : Author (2016).
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Figure 6 Shop-houses along Charoen Krung Road
Source : Author (2016).

Figure 7 Imported Product Shops
Source : Author (2016).

Figure 8 The Old Shopping Centre ( The Old Siam Shopping Plaza)
Source : Author (2016).
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Cultural Value

Much of Charoen Krung Road’s culture comes from the Thai, Chinese,
Muslim and Western people who have been living in the Charoen Krung Road
community for many years. One of the most important influences on the area’s cultural
identity has been the way of life along the road. Many of the traditions and beliefs of the
people in Charoen Krung come from the their religious principles such as Chinese
temples, Chinese food, and even Muslim food. (see figure 9).

Figure 9 Local Sweet Foods of Charoen Krung Road
Source : Author (2016).

Environmental Value

The environmental value of Charoen Krung Road can refer to assets such as
the canals (Klongs). Conservation should involve local residents working together with
the government sector. The canals along Charoen Krung Road have been essential to the
local way of life since its construction by King Rama IV. There are many canals
throughout the area that are still used regularly for both of consumption and
transportation (see figure 10).

Figure 10 The Canals along Charoen Krung Road
Source : Author (2016).
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Aesthetic Value
In terms of aesthetic value, Charoen Krung Road displays its cultural heritage

through buildings constructed nearly 150 years ago during the reign of King Rama IV
and King Rama V (see figure 11). A strong example of this is the famous “Old Customs
House” established in the past century in the Art Deco international style, which was
once used for collecting taxes on imported and exported goods (see figure 12).

Figure 11 The Cultural Heritage Buildings (Transitional Period Style)
Source : Author (2016).

Figure 12 The Old Customs House
Source : Author (2016).

Affecting Change in the Community and Traditional Way of Life

This study has found that the affecting of changes in the community and
traditional way of life of Charoen Krung Road lack proper maintenance and
understanding of how globalization influences the situation. The common problems
involve how globalization and commercial expansion influence the way of life of the 14
local residents, tourism trends, architectural design of the local buildings, and
transportation around the community.
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1. Changes in the Architectural Design of Buildings

The most significant cultural heritage sites are becoming dilapidated through a
lack of maintenance. Globalization creates oversized advertisement boards which visually
block buildings. As technology permeates the area, cluttered power and telephone lines
add to the obstruction. Moreover, the neglect of shop-house maintenance or building
alteration reduces the cultural value inherent in the ancient architecture of the local
buildings.

2. Commercial Expansion Influences the Community

Social development has been influenced by an expansion in the commercial
area near the shopping center (see figure13), luxury hotels and restaurants along Charoen
Krung Road. This has effected the original view of cultural heritage in the community
and the way of life of local residents.

Figure 13 Commercial Expansion Influences the Community
Source : Author (2016).

3. Tourism Trends

Following the current global tourism trends, tourists who are interested in
experiencing new cultural heritage sites and the way of life of a colorful community. The
increase in tourism throughout the Charoen Krung region impacts the private lives of the
local residents. Pollution from the increase in tourist traffic through the area can also
become a problem.

4. Transportation Issues

Transportation to, from, and throughout the Charoen Krung Road area can be
achieved by both land and by water. Land transportation creates the main problems for
the community in the form of traffic jams, air pollution from carbon monoxide from car
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exhaust fumes, and noise pollution, which can be disruptive to the way of life of the
community.

The Guidelines for Tourism Management Plans
In order to involve the community in the process of tourism management, and

to retain the cultural identity of Charoen Krung, we should create a culture of cooperation
between private businesses, local residents, and government agencies. Cooperation
between private effort and government effort on the conservation plans will help to
support the way of life of the local residents and maintain architectural cultural heritage
sites. This will be much more effective than economic development alone, which does
not take into account the way of life and the cultural identity of Charoen Krung Road.
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Abstract 

This research attempt to use a quantitative method to investigate the 

difference between student expectation and satisfaction before and after internship 

placement, and the relationship between student’s satisfaction and encouragement to 

pursue the students to further work in hospitality field in the future. SPSS is used to run 

standard deviation, mean, other basic analysis, and linear regression. A total 290 

respondents who are third and fourth year students that just finish internship in 4-5 star-

hotels including SUIC and other institutes’ students were collected data by questionnaire. 

The regressions result from SPSS show that recognition, company policy, responsibilities 

with peers, working condition, achievement, advancement and responsibility are 

significant related to internship experience positively. Also, increase in overall 

satisfaction in internship experience has high probability to future work confidentially in 

the industry. 

Keywords: Students’ Satisfaction, Hospitality Internship, Hotel, Expectation, Future 

Career 

Introduction 

In recent era, the education in hospitality and tourism has rapidly been grown 

due to global tourism advancement. To adopt this alter, industry of hospitality and 

tourism might need to substantial develop and improve to meet what market needs. 

Therefore, the education in hospitality field also tries to develop substantially to 

overpower the capital as human resource in this industry including Bangkok, Thailand. 

Recently, internship or practical training has been emphasized as crucial 

section in hospitality education course, then internship program is developed for students. 

Also, internship program becomes attractive strategy because hospitality career is very 

vital to recruit people who have experience in working field, and all stakeholders in this 

field can recognize the advantage of practical accomplishment integration (Lam and 

Ching, 2007). 

In term of hospitality educators and institutes, to apprehend student 

satisfaction toward their internship experience is crucial. Most institutes distribute 
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internship practice as the chance to learn actual condition of work in future real life 

whereas they need to study academic full time courses. These purposes are to provide 

professional human resource to the industry in order to fulfill the gap between student’s 

academic learning and industries’ requirement, and also develop weakness of the courses 

to respond what current market requires. Hence, internship program can be the bridge 

education institutes and expectation of the industries toward hospitality graduates. 

Similarly, Bangkok, Thailand, is the world’s top attractive travel destination 

(Quan, 2013). Regarding to the high demand of educated and skilled employees become 

important for hotel industry in Thailand (Meesangkaew,2009), nowadays there are more 

than sixty – six institutions within the country that teach hospitality program (Exit Book 

Group of Editor, 2008) in order to response the need for the labour market. Hospitality 

students will be taught theory in the classroom and apply those knowledge through the 

real – life setting therefore most of students must face the hands on experience by 

attending the internship in the hotel industry (Rittichainuwat et al, 2010) this lead to the 

reason why hospitality program must include the internship in their curriculum. 

Nevertheless, to evaluate student satisfaction during their internship is very 

essential procedure because a lot of graduates decide to leave to work as professional in 

this particular industry. For example, there are just only 10-20% of graduates in China 

who work in hospitality area (Bao and Fang, ND). Thus, it might have some issues that 

pursue them to leave that might be their experience during internship. Also, supervision 

including supervisor and colleagues, job itself, empowerment, job assigned could be 

variable of satisfaction to convince them to whether have future career in this field. 

Objectives 

1) To investigate the gap between the expectation and satisfaction before and 

after internship. 

2) To investigate the relationship between the students’ satisfaction toward 

the internship and the students’ intention to pursue their career in 

hospitality industry after they complete their internship. 

Literature Review 

As the great learning is beyond what is provided only in the classroom, 

internship has been emphases for student to offer them the experience in the field they 

have studied. It is becoming the reputation because it is not just sole advantages for the 

students, but there are also benefits toward the organisation to recruit effective resources, 

and educational institutions to realise which sessions they need to compose (Cheong et. 

al., 2014) and increase opportunity to contact with industry to acknowledge current trend 

and develop the course to match them (Leslie, 1991). The internship would be 

collaborated with three elements that are students, educators, and organization employers 

(Cho, 2006). Upon internship achievement, Cho (2006) identifies that student component 

or their internship satisfaction is the most important issue. According to Calloway & 

Beckstead (1995) statement, “the internship experience expose students to practical skills, 
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improve their social relationships, motivate future learning and enhances their social 

personality”. Moreover, there are opportunities for students to look for the job position 

and each objective they are interested with organisation coachers (Chen et. al., 2011). 

However, miserable internship experience could discourage them and leave from industry 

when they graduate if they are unsatisfied or unexpected their internship (Fox, 2001 & 

Waryszak, 1999). Therefore, students’ satisfaction can be indicator key to measure how 

effective internship program and curriculum of institute are.  

 

 

Internship Experience Satisfaction toward Students’ expectation 

 

According to Girard (1999) investigation, he tried to study about supervision, 

evaluation, and working’ perception of internship in hospitality field, and he found that 

most intern greatly fulfil in work, normally in supervision, and no overall result for 

evaluation. While there are some studies that state that there are not same between 

students’ expectation and perception toward hospitality internship and most of their 

expectation are not approached (Lam & Ching, 2007). Meaning that students would not 

satisfy if their perception and expectation before and after placement the internship do 

not match. Similarly, the study of Ju et al. (1999) mention that most Korean hospitality 

trainees are unsatisfied with hospitality internship program due to their previous hotel 

internship experience.  Arguably, many factors can be causes of dissatisfaction toward 

internship that are difference between their expectation and perception toward internship, 

supervision, scope of work, or even evaluation process. Furthermore,  Bao and Fang 

(ND) study a case of students’ satisfaction  toward hospitality internship and find that 

students’ fulfillment are low which can specify that dissatisfaction from internship 

experience might be happened with overall students due to many factors. Also, most of 

respondents from Emenheiser et al. (1997) research were fulfilled with their internship 

experience because they think it can empower and enhance ability as solving any barriers 

and problems in hospitality area. However, some authors state that bad supervision and 

management probably are the most significant factor that leads to discontent experience 

toward internship. Similarly, Taylor (1988) states that imperfect supervision can be the 

most influential condition  to lead irritation with the experience. Moreover, Fagenson 

(1989) explains that relationship between trainees and coachers could impact valuable 

advantages for trainees. In addition, Gabris and Mitchell (1989) state that supervision and 

acceptance are essential aspects of satisfaction as well because trainees would be pleasure 

to be participated in the process of decision making, and assigned challenge work. They 

might think that it would be the experience benefits extending from what they have learnt 

in class, and supervisors who have to evaluate trainees’ educational value are crucial 

factor during students’ internship that make these can be factors of student satisfaction.  

 

Hypothesis 1: Supervision including supervisors and colleague relationship provides a 

greater satisfaction toward internship experience. 
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Nevertheless, poor supervision might not be significant factor of 

dissatisfaction, routine scope of work that is iterative without challenge activity, and 

limited time to work and to provide feedback could be the factor of unhappy internship 

(Nelson, 1994). It can be demonstrated that the feedback they are given might not be 

actual and reliable. Thus, satisfaction could be from supportive mentors irrespectively of 

mentorship should assign work and accompany to let trainees belonging within the team. 

Job satisfaction is to compare attitude toward past related perception and 

current job sensation (Lawler, 1986). It means to general evaluation that affect from their 

job. Job performance is also relevant with job satisfaction (Meyer et al, 1989), turnover 

or job rotation, compensation, organisation assignment and commitment, and customer 

satisfaction (Davy et al, 1991). All of these can lead to good performance and satisfaction 

experience as well. 

Moreover, Busby et al. (1997) identify that hospitality trainees were enjoy and 

happy with their internship experience particularly in technical areas that they can 

improve their skill out of what they have learnt in classroom From the study of Bao and 

Fang (ND) also reveals that job duties itself is the most trouble factor. Also, educators 

and organisation allocation, chance for self-improvement, welfare and compensation, 

pressure in working environment, chance for rotating job duties, working challenge, and 

working independent and freedom in working area are influent factors of internship 

satisfaction. As Emenheiser et al (1997) study, most trainees would satisfy their 

internship experience if they have the chance to have ability to solve problems.  Meaning 

that educators and organisation should coordinate to provide rotation in job duties and 

also give trainees freedom to express ideas and decision making within working area. 

 However, knowledge that hospitality institutes have distributed and provided 

to their students might be the most likely condition that affect to whether students would 

satisfy in their own internship in hospitality field. 

 

Hypothesis 2: Job itself and empowerment provide a greater satisfaction. 

 

Cheng et al., (2004) demonstrate that students who have chance to do 

internship will understand the tool they needed and educate them to know how 

responsible they need to have in future career. Internship is like the bridges to let students 

cross through professional in the industries. Trainees who have ever be trained can be 

marketable because they have some experience during internship that would also be 

benefit in career field (Cheng et al., 2004). According to Abdullah et al., (2014) 

statement, inclusive internship can create confident in future career, and build marketable 

person. Thus, organizations or industries would prefer to recruit those people who have 

internship experience. However, there are no evident to assure that they would interest to 

work further in hospitality field if they have negative impression. Numerous of studies 

also agree that negative experience can decrease desire to further work in hospitality 

(Barron, 1993, Callan, 1997, Richardson, 2008). Similarly, Raybould and Wilkins (2005) 

illustrate that most of graduates who unfulfilled expectations toward their internship 

would leave this industry area to work. However, Ko (2007) claims that “internship 

satisfaction influences students’ confidence in their future career development”. 
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Furthermore, Abdullah et al., (2014) explain that as the result of confident people who 

satisfy their internship experience, they are competent person who get advantage to be 

recruited to work in the future. In addition, they also state that favorable internship 

experience would distribute an affluent career in hospitality field whereas negative 

attitude due to bad impression would discourage students from hospitality career in the 

future. It can be argue that internship path is crucial for students to evaluate that this kind 

of job and career field whether it suits them.  

Nevertheless, Chen and Shen (2012) state that students’ satisfaction depends 

on three stakeholders that are students, educators, and industries, thus to satisfy internship 

experience is how to corporate, indicate and what program of internship is. These would 

be effect and influence of overall satisfaction. 

 

Hypothesis 3: Higher satisfaction provides greater confidence for future career. 

 

 

 

 

 

 

 

 

 

 

 

 

Methodology 

 

Data collection and Sampling method 

Due to limited time to collect data of the research, it is impossible to collect 

from whole population, so for the most potential data would be gained by sampling 

method that target group of population will be chosen to represent whole population. 

There are probability and non-probability sampling types, probability sampling, 

nevertheless, does not appropriate for many market and business surveys to obtain 

efficient objective answers (Saunders et al., 2012). Therefore, non-probability technique 

will be employed to answer research question of this study, and sub-population as target 

of this survey would be chosen to get more insight understanding of these respondents. 

As non-probability or non-random sampling is a process to select samples 

who are judged to be the target of this research that can represent whole population 

answers. Thus, this research realizes respondents who are third or fourth year students 

that have internship experience in 4-5 star hotels in Bangkok. 

In this research, questionnaire is distributed via paper-based questionnaire. It 

will be sent through hotel connection, SUIC students, and other institute students as well. 
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Moreover, snowball technique, chain referral sampling, is employed to distribute the 

questionnaire through people knowing that would be sent to other people they know that 

have similar trait of interest to obtain the most efficient data and wide group of sampling 

(Explorable, 2009). 

Sample size 

The sample would be selected by recognizing easy accessibility and low cost, 

so it is impossible to distribute questionnaire to whole population of trainees in Bangkok. 

Thus, the selected sample would be very small. Nevertheless, the appropriate 

sample amount that questionnaire will be distributed is between the range of 5 and 20 

times total numbers of question in the questionnaire (Hair et al., 1998). 

Therefore, total amount of this research’s questionnaire is 57, and there are 

290 respondents for this research that retune out of 350 distributions. Meaning that it is in 

the range of 5 times according to theory of Hair et al., (1998).  

Questionnaire Design and Development 

To be more related with research field, conceptual framework is used to 

design questionnaire’s direction. This research is to investigate Hospitality Students’ 

Satisfaction toward their internship in Bangkok 4-5 star hotels, Thailand, so the 

questionnaire is designed to have 3 sections included 57 questionnaires. First section is 

demographic background and general questions about each respondent to know whether 

demographic criteria can be one of the factors as hypotheses are created. Then, second 

part is Students’ Satisfaction toward their experience in the internship which includes 

achievement, advancement, work itself, recognition, growth, responsibility, company 

policy, responsibilities with peers, work security, relationship with supervisor, 

supervision, and work condition. Last section is about Overall Satisfaction toward their 

internship. Last two sections, students were asked to specify the level of satisfaction they 

are with each statement on Likert Scale. There is a 5-point that statements would be rated 

as (1)Lowest; (2)Low; (3)Average; (4)High; (5)Highest satisfaction level. 30 pilot tests 

have been done before the questionnaire would be distributed. 

Data Analysis 

SPSS software would be used as statistical analysis on data collected. Then, 

descriptive analysis is also conducted to explain mean, standard deviation, and range of 

each variable. Also, data regression would be run as linear regressions to test hypotheses 

that whether it is confirmed or rejected.  
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Finding & Analysis 

This chapter aims to describe and analyze the data collected from 290 

respondents. The data is analyzed by using SPSS as descriptive statistic and simple and 

multiple linear regressions to investigate whether there are a significant relation between 

independent variables and dependent variables or not. 

Demographic Information 

This part summarizes the demographic information of 290 respondents which 

are age, gender, education grade, internship period, department of internship and 

accommodation during internship. 

Table 1: 

Demographic Information 

 

(N = 290) 

 

Percentage 

Gender   

 Male 89 30.7 

 Female 201 69.3 

Age    

 <18  4 1.4 

 18-20 42 14.5 

 21-25 244 84.1 

Education Grade    

 Third-year student   97 33.5 

 Fourth-year student 193 66.5 

University   

 Silpakorn University International College  171 59.0 

 Silpakorn University (Thai Program)  3 1.0 

 Others 116 40.0 

Internship period   

 Less than 3 months 42 14.4 

 From 3-6 months 232 80.0 

 From 6 months to 1 year 8 2.8 

 More than 1 year 8 2.8 

Department of Internship (can choose more than 1)   

 Front office 88 14.7 

 Sales & Marketing 117 19.6 

 Housekeeping 161 26.9 

 Human resource 135 22.6 

 Food & Beverage 11 1.8 

 Finance & Accounting 27 4.5 

 Kitchen & Bakery 25 4.2 
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Demographic Information 

 

(N = 290) 

 

Percentage 

 Public relations 19 3.2 

 Purchasing 9 1.5 

 Others 

 

6 1.0 

Accommodation during Internship   

 Home 187 64.5 

 Apartment 71 24.5 

 Others 32 11.0 

 

According to table 1, there are 201 female from 290 respondents, accounting 

for 69.3%, while there are only 89 male which are about 3 times less than female. The 

respondents in this study were categorized into 3 age groups. Most of the respondent 

aged 21-25 years (84.1%) follow by the student aged 18-20 years (14.5%) and the 

respondents aged less than 18 years (1.4%) respectively. 66.5% of the respondents are 

fourth-year student and other 33.5% are third-year student. The majority of the 

respondent study at Silpakorn University International College which is accounted for 

59% follow by other university (40%). About 80% of the respondents have an internship 

period from 3-6 months follow by the respondent who intern for less than 3 months 

(14.4%). There are 4 popular departments of internship which are front office, sale & 

marketing, housekeeping and human resource. 161 respondents have interned in 

housekeeping department. In other hand, only 9 respondents have interned in purchasing 

department. 

 

Student’s Satisfaction toward the internship in the hotel  

 

This part demonstrates the level of satisfaction of the respondents toward 

internship. In order to measure the respondents’ satisfaction, this research applied 5-point 

Likert scales in the questions. The results are shown in table 2. 

 

 Table 2: 

 

Job Satisfaction 

 

Mean 

 

SD 

 

Level 

Achievement 

 

3.75 0.72 Average 

 

Advancement 

 

Work Itself 

 

3.93 

 

3.62 

 

0.77 

 

0.76 

 

 High 

 

 Average 
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Job Satisfaction 

 

Mean 

 

SD 

 

Level 

Recognition 

 

Growth 

 

Responsibility 

 

Company Policy 

 

Responsibilities with Peers 

 

Work Security 

 

Relationship with Supervisor 

 

Supervision 

 

Working Condition 

3.73 

 

3.92 

 

3.52 

 

3.62 

 

3.91 

 

3.88 

 

3.68 

 

3.60 

 

3.69 

0.79 

 

0.74 

 

0.90 

 

0.71 

 

0.72 

 

0.77 

 

0.76 

 

0.84 

 

0.80               

 Average 

 

 High      

 

 Average 

 

 Average 

 

 High 

 

 Average 

 

 Average 

 

 Average 

 

 Average 

    

 

 

Table 2 demonstrates the overall satisfaction of each point. The overall 

satisfaction about achievement (Mean =3.75, SD=0.72) means that the respondent 

averagely satisfy with this point. For the overall satisfaction about advancement (Mean 

=3.93, SD=0.77) represent moderately satisfaction from respondent. For the work itself 

(Mean =3.62, SD=0.76), the respondents also slightly satisfy with this point. The overall 

satisfaction of Recognition (Mean =3.73, SD=0.79), Growth (Mean =3.92, SD=0.74), 

Responsibility (Mean =3.52, SD=0.90), Company policy (Mean =3.62, SD=0.71), 

Responsibilities with Peers (Mean =3.91, SD=0.72) illustrates that the respondents have a 

high satisfaction with these points. In addition, Work security (Mean =3.88, SD=0.77), 

Relationship with Supervisor (Mean =3.68, SD=0.76), Supervision (Mean =3.60, 

SD=0.84), Working condition (Mean =3.69, SD=0.80) are also got a high score of 

satisfaction. 

Hypothesis Testing 

There are 3 hypotheses in this research as shown in the conceptual framework. 

Multiple linear regressions was employed to confirm or reject the hypotheses by using 

SPSS software. P-value is also employed to check the significant level to accept or reject 

the null hypothesis. If the value of P-value (significant level) is more than 0.05, it means 

that there is no significant relationship between independent and dependent variables 

(Saunders et al., 2009). 
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Hypothesis 1: Supervision including supervisors and colleague relationship 

provides a greater satisfaction toward internship experience. 

 

Table 3 

Coefficients
a
 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B 

Std. 

Error Beta 

1 (Constant) .331 .229  1.444 .150 

Recognition (A) .396 .067 .363 5.883 .000 

Company Policy(B) .166 .072 .136 2.313 .021 

Responsibility with peer(C) .368 .080 .309 4.586 .000 

Supervision (D) -.104 .062 -.093 -1.678 .094 

 Relationship with   

supervisor(E) 
-.029 .087 -.026 -.331 .741 

Work Security(F) -.037 .078 -.036 -.477 .634 

Working Condition (G) .166 .079 .153 2.088 .038 

a. Dependent Variable: Y1 

 

According to the result from regressions in table 3, only p-value of A, B,C 

and G (recognition, company policy, responsibilities with peers and working condition) 

are lower than 0.05 which mean that there are a significant relationship between these 

variable with  internship experience. B of all significant variables are positive which 

mean they have a positive relationship with internship experience. For example, B of 

recognition is 0.396 mean that if the satisfaction level of recognition increase by 1, the 

satisfaction of internship experience will increase by 0.396. 

 

Hypothesis 2: Job itself and empowerment provide a greater satisfaction. 

 

Table 4 

Coefficients
a
 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) .757 .230  3.296 .001 

Achievement(H) .557 .085 .464 6.554 .000 

Advancement(I) .236 .083 .211 2.847 .005 

Work Itself (J) 

 
-.054 .088 -.047 -.614 .540 
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Growth (K) -.151 .081 -.129 -1.867 .063 

Responsibility(L) .235 .068 .245 3.465 .001 

a. Dependent Variable: Y1 

 

According to the result from regressions in table 4, only p-value of H, I and L 

(achievement, advancement and responsibility) are lower than 0.05 which mean that there 

are significant relationships between these variable with internship experience. B of all 

significant variables is positive which mean they have a positive relationship with 

internship experience. For example, B of achievement is 0.557 mean that if the 

satisfaction level of achievement increase by 1, the satisfaction of internship experience 

will increase by 0.557. 

 

Hypothesis 3: Satisfaction provides confidence for future career. 

 

Table 5 

 

According to table 5, p-value of Y1 (satisfaction of internship experience) is 

lower than 0.05 mean that there is a significant relationship between satisfaction of 

internship experience and confidence for future career. B is equal to 0.767 means that if 

the satisfaction of internship experience increase by 1, the intention to seek for a job in 

hospitality after internship will increase by 0.767. 

 

 

 

 

 

 

 

 

 

 

 

Coefficients
a
 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) .689 .200  3.452 .001 

Y1 .767 .051 .664 15.050 .000 

a. Dependent Variable: Y3 
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Discussion & Conclusion 

 

Coefficients
a
 

Model 

Unstandardized 

Coefficients 

Standardize

d 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) .753 .182  4.135 .000 

Y1 .795 .047 .709 17.073 .000 

a. Dependent Variable: Y2 

 

Since the previous chapter presented descriptive statistics and the result from 

multiple linear regressions, this chapter aims to discuss the empirical findings and 

conclude all result and analysis in this research.  

          The regressions result from table 3 shows that the p-value of recognition, 

company policy, responsibilities with peers and working condition are lower than 0.05 

which mean that there are a significant relationship between these variables and 

internship experience satisfaction of the student. Positive B prove that if the satisfaction 

level of recognition, company policy, responsibilities with peers and working condition 

increase, the internship experience satisfaction will increase. The result is similar to 

Girard (1999) who found that most intern greatly fulfill in work, normally in supervision. 

According to second hypothesis, Emenheiser et al. (1997) stated that the students were 

fulfilled with their internship experience because they agree that internship can empower 

and enhance their ability in hospitality area. The regressions result from table 4 proves 

that achievement, advancement and responsibility are significant related to internship 

experience satisfaction because the p-value are lower than 0.05. According to Meyer et 

al, (1989) and Emenheiser et al (1997), stated that job performance is relevant with job 

satisfaction. Moreover Busby et al. (1997) identify students were satisfy with their 

internship experience especially in technical areas that they can develop their ability. The 

organization should provide a job duty, let the trainee express their idea and develop their 

skill. The regression result from table 5 indicates that if the respondents highly satisfy 

with their internship experience, the chance to continue working on hospitality field will 

increase. 

There are 290 respondents in this research. The questionnaire is distributed via 

paper-based questionnaire sent through hotel connection, SUIC students, and other 

institute students. The regressions result from SPSS show that recognition, company 

policy, responsibilities with peers and working condition, achievement, advancement and 

responsibility are significant related to internship experience positively. The probability 
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of working on hospitality area will increase if the interns satisfy with their internship 

experience. 
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Abstract: 

This research is to widen a theoretical framework dealing with the interrelationship and 
interaction between religion and tourism in the following areas: concepts related to the intersection 
of tourism and religion, religion and spirituality are still among the most common motivations for 
travel, religious tourism and pilgrimage, and sacred motivations for pilgrimage. The aim of this 
research is to understand implications in developing tourism destination for a pilgrimage route, as 
well as, to discover possibilities and challenges for a pilgrimage route in cultural tourism. Religious 
Tourism is a form of tourism, whereby people of faith travel individually or in groups for reasons 
related to religion or spirituality in their quest for meaning. It could be under pilgrimage, 
missionary, or leisure purposes. Many of today's most popular tourist destinations are related to 
ancient places of worship or to the site of apparent miracles. Pilgrimage, as a part of religious 
tourism, is the act of moving from one place to another, often traveling through foreign lands; an 
ordered march of a group of people, usually with religious connotation. It is a ritual journey with a 
hallowed purpose; every step along the way has meaning; the pilgrim knows that the journey will 
be difficult and that life-giving challenges will emerge. Basically, sacred destinations and places of 
pilgrimage associate with the mainstream faiths: Christianity, Islam, Hinduism, Buddhism, 
Judaism, and Sikhism. Nowadays, at least three hundred million pilgrims visit the world's key 
religious sites every year. In term of pilgrimage, its incorporation conveys religious involvement 
into the journey. Motivations for pilgrimage will differ from those of religious tourism. The 
pilgrimage has a mediation function between the natural and the cultural world and between the 
natural and the supernatural world. While pilgrimage has ultimate spiritual goal, the search for 
eternal truth and becoming one with God, it is a journey resulting from religious causes, externally 
to a holy site, and internationally for spiritual purposes and internal understanding. Sacred site that 
houses holy artifacts promotes ritual practice and attracts religious travelers or pilgrims, who often 
mark the time and extend the space of the journey by returning home with mementos. Pilgrimage is 
as the ancient forerunner and analogue of modern tourism. At the same time, tourism is as a kind of 
pilgrimage of modern civilization. Tourist is half a pilgrim, if a pilgrim is half a tourist. Tourism 
and pilgrimage can be identified as opposite end points on a continuum of travel. While changing 
motivations of the traveler, whose interests and activities may switch from tourism to pilgrimage 
and vice versa, even without the individual being aware of the change. Tourist attractions are 
symbols of modern consciousness, the modern cathedrals of consumption, and venerated through 
sight sacralization. Sightseeing becomes a modern ritual. New means of consumption can be seen 
as cathedrals of consumption. Must-see attractions replace the must-see religious sites. There is an 
emergence of experience industry from the pilgrimage route, as cultural heritage attraction, in view 
of cultural tourism, aimed at consuming experiences and engaging in enchantment. The study, in 
the end, found that religious-based experiences could provide experienced-based economies. 
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Religion, as a tourist experience, becomes part of the symbolic economy. In conclusion, the 
experience industry with tourist attractions derived from the pilgrimage routes has been broadly 
developed in form of cultural tourism in our time. These tourist attractions are also known as 
cultural heritage attractions, functioning as the travel motivations of tourist.   

Keywords: Spiritual Journeys, Religious Tourism, Pilgrimage Route, Cultural Tourism 

Introduction:  

There are several concepts related to the intersection of tourism and religion. In term 
of the religion, everyone perceives and admits at the same level of information that humans 
have been basically in awe of the religion since ancient period. The religion engages and 
influences our daily life, so far in every period and region of the world. According to Geertz 
(1966, pp1-46), the religion is a system of symbols which act to establish powerful, pervasive 
and long-lasting moods and motivations in men by formulating conceptions of a general 
order of existence and clothing those conceptions with such an aura of factuality that the 
moods and motivations seem uniquely realistic. In this term, the religion mainly involves 
beliefs about one's origins, one's place in the world, or a responsibility to live and act in the 
world in particular ways. Geertz believed that religion often equates with faith and belief in a 
higher power or truth, but it is more commonly defined in religious studies as the patterns 
that express that faith and reinforce it in day-to-day living. He also noted that one can share 
the philosophy of a religion, believing in its higher truth, without manifesting that faith 
religiously. Raj and Morpeth (2007, p2) pointed out that the religion is an age-old and 
dynamic concept embracing ancient, living (including traditional, living religions of primal 
societies) faiths and the emergence of new religious and quasi-religious movements (also 
recognized as secular alternatives to religion). It is believed that the religion is a more 
complex system about general or ultimate things in relations to morality, history, and society. 
It may include and utilize certain superstitions or make use of miraculous thinking, where as 
blending them with broader deliberations. In articulating the Western conceptualization of 
non-Western religions, there is a potential distortion of non-Western religious concepts, in 
particular underlining the fact that cultures such as the Aborigines of Australia and 
Amerindians have one of the oldest living religions that have been subsumed and influenced 
by Western religious narratives (Hinnells 1984). In addition, religious believers have often 
seen other religions as superstition. For instance, Roman Catholic Church considers 
superstition to be sinful in the sense that it denotes a lack of trust in the divine providence of 
God and is a violation of the first of the Ten Commandments (Ratzinger 1995, p568). 
Nowadays, anthropologists, however, evince more varieties of criteria for defining religion, 
such as a belief in the supernatural or the reliance on ritual. The new criteria have yet to be 
universally validated. Sherratt and Hawkins (1972, p245) have enlarged definition of 
religious elements by including some belief in supernatural beings who are usually 
worshipped or venerated because they are transcendental or powerful. They concluded that 
the religion is primarily a state of mind, which motivates action and belief, which has a ritual 
and emotional element. In the same way, according to a comprehensive definition of religion 
being given by Campbell (1957, p248), the religion is a state of mind, comprising belief in 
the reality of a supernatural being or beings, endue with transcendent power and worth, 
together with the complex emotive attitudes of worship intrinsically appropriate thereto.  The 
broader definitions still are not able to cover all for every religions but at least provide a 
model for the study of world religions. Sherratt and Hawkins (1972) revealed that this 
particular study requires an understanding of a diverse collection of practices, rituals, and 
ideas, articulating professions of faith and to paraphrase. They also explained that the religion 
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is more concerned with unseen forced but, like magic, it deals with an area which cannot be 
manipulated by ordinary methods (Sherratt & Hawkins, 1972, pp10-11). They have finally 
concluded that magic and religion have become intermeshed.  

In term of the tourism, in our modern world, all civilized cultures and societies have 
been developing recreational styles of their own throughout their facilities, activities, and 
places preferred for their leisure. According to Ap (1986, p167), recreation refers to 
experiences and activities chosen and pursued by the individual in his or her free time; the 
basis being that the experience sought and activities pursued, in the real sense of the world, 
re-create the individual so that he or she may be refreshed to enable him or her to resume 
daily obligation, whatever those may be. In the same way, Boonchuea, (2002, p283) believed 
that recreation is a manner of human and animal aroused by demand of refreshing feel after 
their routine works and knowledge pursued, while Yukic (1970, p5) proposed that recreation 
is an act or experience, selected by the individual during his or her leisure time, to meet a 
personal want or desire, primarily for his own satisfaction. Leisure, in another term given by 
Australian Council for Health (1980, p3), is a state of mind ordinarily characterized by un-
obligated time and willing optimism. It can involve extensive actively or no activity. The key 
ingredient is an attitude, which fosters a peaceful and productive co-existence with the 
elements in one’s environment. In general, the leisure is largely discretionary time, to be used 
as one chooses. Clawson and Knetsch (1974, p78) recommended that it should exclude 
existence and subsistence time, time spent in socially or group determined activities in which 
the individual would prefer not to participate. One of the best definitions for the leisure in 
practice, given by Countryside Recreation Research Advisory Group (1970, p5), is the time 
available to the individual when the discipline of work, sleep, and basic needs have been met. 
Giddens (1964, pp 73-89) also considered it as a sphere of life not occupied in working, 
travelling to work, or sleeping. In order to fulfill requirement for the human recreation and 
leisure, role of tourism needs to be taken into account. With regard to a definition of tourism 
given by Boonchuea (2002, p283), it is the movement of people from their residence to get 
recreation as the main aim. It is possible that those people as tourists would have other minor 
aims depending on their personal pure philosophy. He noted that the tourism is, therefore, 
different from the movement of people to get particular activities. His recommendation is 
very similar to another explanation of the tourism given by Mill and Morrison (1985, p 
xvii),”Tourism is a difficult phenomenon to describe, all tourism involves travel, yet all travel 
is not tourism”. Interestingly, Gunn (2002, p9) provided a very good definition discussing 
about need of the tourism in human life, by highlighting that tourism is the temporary 
movement of people to destinations outside their normal places of work and residence, the 
activities undertaken, during their stay in those destinations, and the facilities created to cater 
to their needs. Burkhart and Medlik also amplified that much of this movement is 
international in character and much of it is a leisure activity (Burkhart & Medlik 1981, p v). 
The civilization of the future will be based to a greater extent on free time, or, rather, on 
leisure time; that is to say, on the leisure of voluntary activities free from all compulsion 
(Martinić 1977, p10). By reviewing the tourism as a form of spending leisure time, Vukonić 
(1996, pp17-19) agreed that tourism is a productive part of the leisure time, providing a 
phenomenal with positive and productive effect on the total life of humankind. He concluded 
that this is because tourism provides people with the conditions for a constant search for the 
spiritual enrichment of the individual and his or her constant self-development as a 
personality.  

At the outset, there are profound connections between religion and tourism in terms of 
philosophical, sociological, and economical aspects. 
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Objectives: 

1) To widen a theoretical framework dealing with the interrelationship and interaction 
between the religion and tourism convincingly in the following areas: concepts related 
to the intersection of tourism and religion, religion and spirituality are still among the 
most common motivations for travel, religious tourism and pilgrimage, and sacred 
motivations for pilgrimage. 

2) To differentiate pilgrimage from religious tourism. 
3) To understand profound connections between sacred people, places, and events in a 

pilgrimage route.   
4) To understand implications in developing tourism destination for a pilgrimage route 
5) To discover possibilities and challenges for a pilgrimage route in cultural tourism.  

Research Methodology: 

This research basically focuses into specific contents and subjects of the existing 
researches worldwide, which are relevant to the following hypothetical framework. 

• Tourism, Religion, and Spiritual Journeys  
o Concepts related to the intersection of tourism and religion, including 

“Spiritual Life and Leisure Time”, “Religion as cause and result of 
migrations”, and “Tourism as seasonal migration for spiritual journey”. 

• Religion and spirituality are still among the most common motivations for travel. 
o The Motivation of Spiritual Journeys 
o Religious Contents in Tourism 

• From Pilgrimage to Cultural Tourism 
o Religious tourism and pilgrimage 
o Sacred motivations for pilgrimage 
o Development of tourism destination for pilgrimage route 
o Challenges for pilgrimage route in cultural tourism 

By applying content analysis to link them together theoretically in a sequence of the 
phenomenon as time goes by, the connections between sacred people, places, and events in a 
pilgrimage route is periodically researched and interpreted for their implication in tourism 
destination development nowadays.   

Results / Conclusion: 

Tourism, Religion, and Spiritual Journeys 

1.Concepts related to the intersection of tourism and religion 

Spiritual Life and Leisure Time: 

It is clear that the spiritual life of modern people is quite different from the spiritual 
life of people several millenniums ago. People of a hundred year ago were not the same as 
people these days. Vukonić (1996, p3) commented that the present-day spiritual life of 
humankind is not just a consequence of their existence now: it encompasses that which is 
today, as well as that which was in the past and which will be tomorrow, in the future. He 
explained this phenomenon as a description of the process taking place in the development of 
all that is spiritual in humans, which can be reduced to the relationship between people, 
consciousness, and life.  Lane (2007, pp5-26) has given a lot of examples through spirit of 
silence from various religions and beliefs in the different historical periods. He summarized 
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that the fulfillment of the spirit in the universal sense exists in every moment of a person’s 
life, no matter whether he or she is working or resting. In conclusion, the spirit is not only a 
product of free time, but it is in people in every part of their beings (Lane 2007, pp80-81). 
His concept (Lane 2007, pp93-145) is very similar to Vukonić (1996, pp4-7), both authors 
believed that the effect of free time is to intensify the various forms of our spiritual life, and 
in a certain sense to encourage and develop it. They agreed that part of personal freedom is 
the freedom to dispose of his or her time, including free time.      

 Considering that the free time is a phenomenon born of industrial civilization, and that 
it is a profound part of it, with solid connection to the entire development of society, 
humanity has found a chance to release itself of all the stress and pressures imposed by work. 
Dumazedier (1962, p29) and Vukonić (1996, p4) have provided a valid connection between 
free time and leisure time, they pointed out that the part of free time in which the individual is 
free of his or her general obligations and duties and which depends only on free will has been 
called leisure time. Interestingly, in order to clarify different concepts of the free time each 
momentous epoch in the past influenced by religious and spiritual, social and cultural, and 
economic relationships, we would classify its development into three stages as following. 

Stage 1: Sabbath as Day of Rest 

In the view of Christianity particularly ruled by Catholic Church, Ratzinger (1995, 
p580-581) stated that the third commandment of the Decalogue recalls the holiness of the 
sabbath, “The seven day is a sabbath of solemn rest, holy to the Lord”. He referred to the 
sabbath scripture as a recall of the seventh day of creation accounted in the beginning of the 
holy bible, “for in six days the Lord made heaven and earth, the sea, and all that is in them, 
and rested the seventh day; therefore the Lord blessed the sabbath day and hallowed it”. He 
also underlines an important message about the Sabbath Day from the Old Testament Bible in 
relation to human work, “Remember the Sabbath day, to keep it holy. Six days you shall 
labor, and do all your works; but the seventh day is a Sabbath to the Lord your god; in it you 
shall not do any work”. He agreed that God’s action is the model for human action, if God 
rested and was refreshed on the seventh day, man too ought to rest and should let others, 
especially the poor, be refreshed. 

Besides the Catholic Church, other traditions and religions, such as Orthodox Church, 
Protestant, Lutheran, Judaism, and Abrahamic Faith, have also considered the Sabbath as day 
of rest.  In their doctrines, remembrance of the sabbath day is one of the ten commandments 
they basically admire as well. In relation to this holy perspective, free time and leisure are a 
unique and unified time given to people by God, which should be used to serve God. The 
concept of free time at this stage is similar to what Vukonić (1996, p9) has given, he agreed 
that the leisure time, the part of free time in which people will express their most intimate 
inclinations and devote themselves only to that which satisfies them completely, is the ideal 
time for people to find the peace they need to give themselves to God and receive Him. 

At this stage, reducing working time is not for the free choice yet. God still demands 
human service, not his or her rest. Although, under the sabbath concept, people are 
encouraged to create time that they would be able to use according to their freedom, they are 
mostly forced to spend their leisure time dedicated to God by means of religious teaching and 
its relevant pursuits. In various religions and beliefs under Monotheism nowadays, a concept 
about “Oneness with God” is still endured with significant practices from people spending 
time mostly dedicated to God’s word and His glory, particularly extracted from their leisure 
time. Amish Community of Lancaster County, in Pennsylvania, U.S., who generally lives 
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with simple plan and plain dress and mostly emphasizes on church and family relationships, 
is a good example for this practice (Bender 2000, pp27-78; Lane 2004, pp37-38).  

Stage 2: Leisure Time in Industrialization 

 Industrial revolution from the 18th and 19th century led humankind to materialism. 
Being industrial society, fast living was a rule of thumb. People must work hard and some are 
too poor to make use of their free time for leisure. Zucker (1985, p8) pointed out that work 
has become the chief thing in life and the fundamental reality for all classes in industrial 
society. Work, as an actual creative human practice, is a fundamental manifestation of 
people’s essence in this era. Work is as an act of human self-realization. At this stage, work 
was seen as the content of necessity while free time was seen as the content of life. The 
character of work through social-economic development, given by Božović (1975, p126), is 
seen as a tiresome, monotonous, and continuous activity that is hard to bear. In the industrial 
period, scientific management has dominated and changed concepts of work and free time 
which are totally different from the past. Partial work and monotony were considered as parts 
of cumbersome problems of the industrial mechanization and industrial development, those 
works could not be accepted in human consciousness as human’s essence. Free time of 
working people have also transformed its meaning to time after work or time outside work 
instead. As stated by Vukonić (1996, p7), the free time has become an independent area of 
life that greatly affects many things in people’s lives: lifestyle, the way the natural 
environment is disposed of, the shaping of living conditions, the commercial supply on the 
leisure market. He also summarized that the free time tends to enrich human life.  

 Work has lost its primary role in human life particularly in consideration of urban 
populations, and free time has become the property of the masses. People tried to seek freeing 
of necessary work and realize themselves as whole personalities in their free time.  They 
tended to make use of the present as the time of an escalation of free time. While the better 
technology has been brought to improve productivity, as a result of increasing in production 
volume and quality of material goods and service to markets, people have been awarded with 
lesser working time under the same wage rate they received in the past. A new culture of free 
time for leisure is appeared in formality which is similar to working time. According to 
Honore (2006, p246), many activities and hobbies serving human leisure became popular in 
the 19th century, such as football, rugby, hockey, and baseball, and there are more city parks 
established to service people for promenade or picnic after their works. He found that the 
middle class started to play tennis and golf as well as visit museum, theater, and music hall 
frequently at the same time. People definitely spent their free time dedicated to materialism 
with high degrees of utilitarianism and individualism, rather than spiritualism. In conclusion, 
leisure was likely handled as time of non-working activities or hobbies at this stage. 

Stage 3: Spiritual Needs 

In modern civilization, most people have considered spirituality belonging to the past, 
but science belonging to the present as well as future. They have continuously advanced in 
material science relying on the acquisitions of previous generations. They have sought to add 
an additional brick to the edifice of scientific knowledge. However, referring to their 
predecessors does not imply that they go to the right way of sustainable development. While 
science consists in studying the causal truths that underlie matter, spirituality consists in 
studying the causal truths that underlie the spirit and soul for humankind. They seemingly 
sought to deepen their knowledge in term of materialism rather than spiritualism.  
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 These days, there have been an increasing number of the people who ask for more 
freedom in free time. Modern sociology has realized that leisure is not as productive form but 
also unproductive form at the same time. According to Honore (2006, pp 246-247), (Lane 
2004, pp71-81), and Vukonić (1996, p13), entertainment has been mostly applied to fulfill 
human leisure since the industrial era. Its aim is to introduce change into free time to 
establish the natural balance lost in work. It has been established to overcome deep boredom, 
considered as goal of this kind of leisure, and represented as an escape from everyday life. 
This unproductive leisure is generally required to compensate for the difficulties of everyday 
life, as goal and role in human life particularly in the world of materialism. Petrosjan (1964), 
however, pointed out that excitements are consumed like objects, leaving behind it emptiness 
rather than fulfillment.  

Free time should no longer be considered only a time of entertainment, but that it has 
acquired a value of its own. Free time shall be considered as the primary time in which 
people are able to do and undertake freely that which gives them pleasure. Božović (1975, 
p250) has provided a good conclusion on meaning of life and free time, “the need to find the 
meaning of existence is fully in accordance with free time as a new possibility that will help 
us – by overcoming the uniformity, passivity, collective, and personal lethargy of an alienated 
world – to leave behind our state of stupor and uncreative uniformity”.  

In our time, people no longer want to know only what provides them with living, but 
also what they are living for. Spiritual needs are highly required to response this questionable 
topic. It is believed that spiritual needs emerge developmentally innervated with human 
physical and psychological needs. Vukonić (1996, p18) remarked that free time should be 
oriented toward people’s individual needs, including their individual spiritual needs, where 
the religious may or may not have a place, in an attempt to always offer the optimum 
motivations. He concluded that this is the way for humankind to experience a continual and 
dynamic development, using every second of available time, always at the highest level of 
spirituality. 

Religion as cause and result of migrations: 

Religion, itself, could not be solely studied, reviewed, and interpreted under one 
approach. Each approach is only one of the analytical parts of a unified whole, of a 
comprehensive view and understanding of religion. According to Vukonić (1996, p23), the 
most logical and best suited approach to understand interrelationship between religion and 
tourism is the sociological-anthropological approach. This relationship basically requires both 
approaches so as to fulfill its context profoundly at the same time. On the one hand, the 
sociological approach describes the objective side of religion, such as what needs religion 
satisfies, what the impacts of religion belief on social relations are, how these relations affect 
people’s religious belief, and the functions of religious belief in the lives of individuals and in 
the life of society as a whole. On the other hand, the anthropological approach makes it 
possible for us to understand the connections between human needs and a higher reality. 
Šušnjić (1987, p197) provided a similar agreement that the religion cannot be fully explained 
by the sociological method, but without the sociological method religion is, to a large extent, 
inexplicable. Jukič (1977) also gave a valid conclusion that no one has an exclusive right to 
the truth in the domain of religion, but everyone can contribute to the search for that truth. 

Under the sociological approach, it is believed that religious ideas, beliefs, and values 
have logic of their own and are independent. They develop apart from society and their 
changes take place in it. The degree of this independence has changed through history. It 
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changes for various reasons on social and religious sides. Smith (1963, p85) recommended 
that the various religious traditions of the world do in fact differ among themselves in the 
degree to which each presents itself as an organized and systematized entity. Čimić (1988a; 
1988b) has given an advanced idea in term of a study of the inner meaning of religion. He 
personally believed, ”sociology of religion is able to contribute significantly to explaining the 
religious experience, although this experience takes place in a psychological domain that is 
not accessible to sociological analysis”, and he added, “a much more important task of the 
sociology of religion is to reach threads that connect, in a manifold manner, the religious 
phenomenon in, in principle, all its dimensions with the profane conditions of its origin and 
existence” (Čimić 1988a; Čimić 1988b). He finally concluded that the sociology of religion 
starts at the moment when the religious experience is communicated to another person, that 
is, when it begins being transmitted to another. Similarly, Šušnjić (1987, p56) has discovered 
that the outward should be understood through the inward, and not vice versa. In conclusion, 
the sociological approach is alone insufficient for the full understanding of the 
interrelationship, particularly between religion and tourism. 

Under the sociological-anthropological approach, it is believed that people act upon 
religion and change its content always in the context of their reality, which is a product of 
history, society, and culture. Dugandžija as well as McNeill and McNeill have given causes 
and reasons and their continuity about religious influence against changes in the history, 
society, and culture. Dugandžija (1986, p11) began his summary that certain groups of people 
would develop certain beliefs which had something in common with other beliefs, but they 
also had some peculiarities that developed through mutual life. He believed that the world 
religions later came into being, after beliefs threatened human life to the extent that 
everything seemed to stem from cults and taboos, war was seen as a conflict among the gods, 
and unification as the rapprochement of the gods of two groups. McNeill and McNeill (2009, 
pp97-127) have implied effects of these significant changes with various historical examples, 
explaining about the reasons why more than one nation professes Christianity, Buddhism, and 
Islam. This phenomenon also interprets that the universal ideas created by universal religion 
strengthen the characteristics of community within various nations. In accepting a common 
religion, Dugandžija (1986, p11) found that God’s universality as envisioned in society did 
not spread easily, however, particular people developed within it the peculiarities that divided 
the belief in one God.       

We all know that there are many different religions in the world nowadays. Each 
religion through, its development has always started from a religious center and moved 
toward peripheral areas, almost in more or less regular concentric circles. Vukonić believed, 
“the further away the peripheral area from the religious center, the more religion in that area 
assumed its own peculiarities, often of a deviant character in relation to the basic religion”, 
and he also concluded, “as the distance from the religious center increased, the number of 
believers decreased” (Vukonić 1996, p25). Therefore, religious centers are most often 
referred to as holy places, the destination of pilgrimages. Vukonić (1996, p25) commented 
that the religious centers themselves developed in two basic directions: as closed centers 
accessible only to priests and other religious teachers or as places of pilgrimage for large 
numbers of people. In general, the religious centers can be further divided with regard to their 
importance. One is the religious centers of global significance representing only one in every 
religion, and another one is the religious centers of local significance representing dozens for 
anyone particular religion. Vukonić (1996, p26) agreed that from the standpoint of visits by 
believers and from the standpoint of religious tourism, these facts are especially important.  
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Messages in religious bibles and scriptures, such as Hebrew, Old and New 
Testaments, Quran, and Eastern Religion, have explicitly presented that religion took on itself 
everything in the past and everything social was religious. Religion, as an attempt to mediate 
between the cult and the community, essentially directed its efforts toward the creation of 
culture, such as art, philosophy, music, and poetry, and toward various forms of social life 
(Lane 2007, pp11-26). Religion often achieved a privileged position and became an 
irreplaceable spiritual force (Lane 2004, pp31-48). Vukonić also provided two important 
points of view about religion and migration. He commented that religion created the 
conditions for future population, movements, not just by believers (Vukonić 1996, p26). He 
believed that migrations under taken by people in human history were not caused only by the 
need to break down social and political barriers, but also by the need to break down religious 
barriers and constrictions (Vukonić 1996, p27).  Throughout this perspective, we could see 
religious belief and enthusiasm inspired the movement of large masses of people from the 
history of many worldwide religions, such as Judaism, Christianity, Islam, and Buddhism. 
Exodus of the Israelites from Egypt in the 12th century B.C., removal of Muhammad and his 
followers from Mecca to Medina in 622, Crusades during 11th – 12th C.E., migration of 
Flemings and Huguenots to Britain in 1685, migration of Buddhist to South East Asia in the 
5th C.E., and migration of Jews from Fascists in Germany during the World War II are valid 
examples, supporting the relationship between religion and migration and undoubtedly 
representing religion as cause and result of migrations. In conclusion, without population 
migrations, no religion would be as widespread as it is today. Therefore, migration is not only 
a simple physical change of place by the population, but also a change of their total being, 
specifically their culture, art, and religion.  

Almost all religions have required that their adherents should move, for instance, that 
they should go to holy places. However, Vukonić (1996, p28) pointed out that no religion 
could aspire to a territorial distribution of particular shrines or places holy to believers that 
could satisfy the needs of believers on all occasions and everywhere. For that reason, a 
special form of migration is built into all religious teaching and is inherent to every religion. 
As Dugandžija (1986, p6) stated that religion always implies a certain way of life and 
thinking, migration would be reviewed as means for a believer to comply with his or her 
religious norms as well. Many bibles and scriptures presented messages about sins and 
punishments from noncompliance with religious teachings and norms, as a result of personal 
fear arising from their adherent side (On-khom 1999, pp12-250; Boonchuea 2002, pp201-
224). These biblical and scriptural messages also indicated the consequence of such 
irresponsible behavior to be later transferred to the afterlife, particularly from views of 
Buddhism  (On-khom 1999, pp174-179), Christianity (On-khom 1999,  pp212-213), and 
Islam (On-khom 1999, pp241-244). However, this fear and the consequences expected by 
believers differ greatly in different religions, and the forms taken by the punishment that 
follows range from literal, physical punishments to spiritual punishment. Vukonić (1996, 
p28) agreed that this has a certain impact on migration and its relation to particular religious 
teachings. From various scholarship studies (Vukonić 1996, p29; Boonchuea 2002, pp141-
160; Chaiwat 2008, pp11-31), there is almost none of major religion actively alive today that 
does not require its adherents to go to holy places. Basically, believers should at least 
undertake either shorter or longer journeys to their own holy places.        

Tourism as seasonal migration for spiritual journey: 

Requirement to understand and focus on natural origins of humanity was profoundly 
discussed sometime in the late 19th century or after Charles Darwin’s evolutionary theory was 
widely published and distributed. It was in all respects a logical consequence of the historical 
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development of humanity. Actually, in the later years following the publication of his 
treasured work, The Origins of Species, many people started to view evolution with favor, 
realizing in it another effort to reveal the study of the world and remove the guiding hand of 
God from the affair of nature and man. Darwin challenged the world through his great 
conclusion on this work, “Much light will be thrown on the origin of man and his history” 
(Darwin 1909, p527).  Karl Marx was one of many people who looked upon Darwinism as an 
associated spirit. He strongly believed, “Natural science will in time incorporate into itself the 
science of man, just as the science of man will incorporate into itself natural science: there 
will be one science” (Marx 1969, p143). Marx and Darwin were complementary thinkers. 
According to Friedrich Engels, Marx’s co-author of The Communist Manifesto, “Just as 
Darwin discovered the law of development of organic nature, so Mark discovered the law of 
development of human history” (Engels 1978, p681). Marx later introduced an idea 
emphasizing relationship between human liberty and their needs on his master work, Das 
Kapital. Vukonić’s (1996, pp31-32) discussion of Marx (1948) revealed, “The domain of 
liberty begins, in fact, only where work determined by want and outer usefulness ends. In the 
nature of things, therefore, it lies on the other side of the domain of material production”, and 
he also highlighted that, to these thoughts Marx added the following explanation, “as the 
domain of liberty develops, the domain of natural necessity grows, because needs become 
greater, but the production force satisfying these needs also increase”.  

In practice, based on this emerging challenge, as people had accomplished the basic 
conditions for meeting of their needs and desires, all that was left for them to do was to set 
off to areas which would allow them to fulfill the extra needs and desire, particularly focusing 
into the natural origins of the humanity. This inaugurated a new phenomenon, mass tourism. 
This modern thought led to tourism as movement, as a new form of migration that has 
become a global phenomenon due to its large numbers of people who have taken part in this 
process.  At last, in human search for a better life, people have always felt increasingly strong 
challenges to overcome the spatial barriers that had previously existed. Migrations have never 
been completely absent in the human history as to support these challenges.  

With the development of free time, various forms of tourism developed. Annual 
holidays or vacation have been defined and adopted as a form of tourism. According to 
Wagner (1950, p12), the annual holidays represent total free time which is used to improve 
family contacts, which are being eroded in life burdened with work in order to survive, to live 
without stress, and to fulfill various wishes, in a word, the annual holiday becomes the 
meaning of life. In advance, Vuletić (1984) concluded that the annual holiday is as the basic 
means by which modern people try to distance themselves as much as possible in time and 
space from daily life which is dominated by work. Martinić (1977, p10) anticipated that the 
civilization of the future will be based to a great extent on free time, or, rather, on leisure 
time; that is to say, on the leisure of voluntary activities free from all compulsion. In 
conclusion, tourism shall be considered as a productive part of leisure time and a positive and 
productive effect on the total life of humankind for today and tomorrow.  

Tourism, its definition of movement or migration is unique. It represents the 
possibility of communication between different civilizations (Sessa 1975, p50). According to 
Juvičić (1976, p19), he discovered that tourist movements are founded upon a need, which is 
their cause, transformed into the will of the subject, and he added, ”The causes of other kinds 
of movement are, as a rule, needs transformed into a necessity often bordering on coercion. 
The will of the subject of customers of tourism is manifested at all the stages of movement 
and in all the domains of the phenomenon of tourism”.  
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Demographically, tourism is considered as a voluntary, temporary, and seasonal 
migration. Tourism can be called a voluntary migration because people are able to decide 
freely whether or not they will join in tourist movements. Vukonić (1996, p33) added, “they 
decide freely whether or not they will seek a place to spend their holidays, a place for 
physical and psychological recreation, outside their place of residence”. Definition of 
temporary migration, given by Vukonić (1996, p33), is a movement motivated by tourism 
takes place in only one part of the year temporarily, and the tourist is obliged to return to his 
or her place of permanent residence. Tourism is a form of seasonal migration as well. In fact, 
tourism journeys are linked to a certain season in the year, and not only any season. 
According to Vukonić (1996, p33), this season is prolonged or concentrated most often with 
regard to the climate conditions that are optimal for tourist movements and sojourns in a 
relatively short period in the year.  

Spiritually, there are people who seasonally travel for reasons related to religion or 
belief in their quest for meaning. In general term, they search for their spiritual needs through 
their spiritual journeys. Some of these believers are ready to sacrifice their contentment in 
this world and fully express themselves by searching for ultimate truths or following their 
religious doctrines, as to assure themselves staying out of sin and punishment physically and 
spiritually afterlife. This seasonal migration has long been an important aspect of the major 
world religions on these days. For example, Islam commanded Muslims to accomplish the 
pilgrimage to Makkah (recently located in Saudi Arabia), so called “Hajj” (which means to 
set out with a definite purpose), and experience for God’s sake (Maqsood 2008, pp74-75). All 
Muslims prefer to Hajj at least once in a life time, however, making the Hajj used to be a 
considerable sacrifice and effort, some Muslims travelling for months and even years 
overland to reach Makkah. Nowadays, religious tour guide companies take place in watching 
over this pilgrimage in their care from the time they leave home until they return home again. 

This spiritual journey is as similar as a pilgrimage by Jewish, beginning with exodus 
from Egypt and following by several complicated journeys before reaching the Promised 
Land. Israelites, in recent times, make pilgrimage to the holy of Jerusalem three times on 
annual basis. According to Rebić (1999), he has given various examples of the seasonal 
migration in view of pilgrimage as well, “The followers of Hinduism make pilgrimage to the 
Ganges, the holy river, which cleans them from sin, Buddhists make pilgrimage to places 
Buddha consecrated by his life, Shintoists go into deep forests and mediate the silence and 
Christians go to the holy places where God revealed Himself or places connected with Jesus 
Christ and His saints”. En route to their spiritual journeys, by considering this seasonal 
migration as tourism, besides their function as pilgrims, these believers are, in practice, 
considered as tourists of the places they visit. Nolan and Nolan (1992, p69) highlighted that 
all visitors to religious attractions require some level of services, ranging from providing for 
the most basic human needs to full commercial development that rivals the most secular 
resort.  More or less, every single believer has a different rhythm of life and different patterns 
of consumption, such as eating, residing, entertainment, and rest. In addition, Vukonić (1996, 
p34) believed that people have always behaved differently when they were moving than they 
used to do in their place of residence. From the economic aspect, Vukonić (1996, pp34-35) 
has concluded that the most important characteristics of tourist behavior consist in the fact 
that a person who has temporarily stepped out of the work and money-earning process 
becomes exclusively a consumer, spending the income he or she has earned in another place 
and at another time. Function of tourism as seasonal migration for spiritual journey 
performed by these tourists is finally presented in relation to society as a whole.          
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2. Religion and spirituality are still among the most common motivations for travel. 

The Motivation of Spiritual Journeys: 

 The phenomenon of tourism is deeply rooted in its ancient and medieval models. It is 
believed that the basic characteristic of tourism was affirmed by religious and spiritual 
attributes in the past. Foster (1986, p170) presented that the word “tourist” is derived 
etymologically from the Latin word “tornus”, referring to the obligation of pilgrims to make 
the rounds of the shrines in Rome. Tourism basically owes its development to numerous 
psychosociological motives, among which religious and spiritual motives have a prominent 
place. The influence of religion and spirituality on tourism is undeniable and very great 
hitherto. Particularly, religious feelings and needs can be seen as prime motives for spiritual 
journeys, as most religions essentially require their adherents to visit sacred places as well as 
religious events and festivals to help relieve spiritual or material troubles and enhance their 
spiritualities at the same time. It is recognized that religion is among the most influential of 
motivator even to this present era. Božović (1975, p215) discovered that the collapse of a 
large number of traditional values in many social-political and economic communities, the 
radical changes of modern humanity, have strengthened people’s traditional belief in 
contemplation, and thus in religious belief. According to Vukonić (1996, p54), recent 
research shows that there has been a significant increase in the mass of religious tourists or 
pilgrims, resulting in an unexpected flourishing of certain places of pilgrimages, both 
traditional and recent. Mintel International Group Limited (2005) also confirmed that 
religiously motivated travel is increasing globally.  

However, we must understand that religious motive is a complex concept with more 
than one meaning and has different levels of intensity depending on individual belief and 
social context, ranging from total denial of faith and religious belief to religious fanaticism 
(Vukonić 1996, p54; Blackwell 2007, p45).  Religiously motivated travelers themselves 
exhibit differences in motivation and expectation.  Depending on the degree of religious 
belief, people are prepared to undertake journeys covering longer or shorter distances, and 
sometimes very long ones, to satisfy their religious needs and beliefs. The aim of these 
journeys, so called “Pilgrimages”, is for believers to follow their religious feelings and needs 
or perform an act designated by their religion, and the destinations of such pilgrimages are 
various holy places. Dugandžija (1986, p110) added that this religious nucleus is persistent 
enough on a global scale to overcome class, national, ideological, age, professional, or any 
other affiliation, which indubitably has an impact on the growth or decline of religion as seen 
by sociologists.  

In conclusion, the motivation of spiritual journey is multifaceted and multilayered 
concurrently. Even where religion is the main motive, other motives can come into play. This 
was demonstrated in Blackwell’s (2007, p45) study of travelers to the Holy Land during the 
period of the Crusades: whilst it is clear that medieval Crusades to the Holy Land were 
underpinned by religious motives, they were also seen as opportunities for adventure, 
advancement, and wealth creation. Moreover, given the intensity of motivation needed for 
spiritual journey, expectations will be higher than for the religious tourist. Poria, Butler and 
Airey (2003) explained this phenomenon through their study of visitors to the Wailing Wall 
in Jerusalem: Jewish pilgrims’ motivations were based on their desire for an emotional 
experience, since the site was part of their own heritage, whereas Christians’ motivation was 
primarily due to the site of being an historic tourist attraction. 
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Religious Contents in Tourism: 

The most visible connection between tourism and religion is the thousands of sacred 
buildings of interest to tourists and visited by them (Vukonić 1996, p61). Basically, in views 
of the tourists, main attraction is to be found in the cultural content of historical value of 
those sacred buildings. According to Dugandžija’s (1986) study, he concluded that tradition 
is used primarily for the needs of the modern generation, and the church, as the guardian of 
the national tradition over many centuries, has preserved mostly objects of a sacral character, 
but what left was sufficient to convince believers that the church, in developing its history, 
has preserved some of the general national heritage. De Pinho and De Pinho (2007, pp213-
218) also demonstrated significant relationship between religious content and its historical 
value through a famous story on the cult of Mary at Fatima, a small village situated in the 
central coastal region of Portugal.   

It is believed that function of religious contents in tourism is determined by their 
function in religion. Distinction in religious function of such contents, given by Vukonić 
(1996, pp61-62), can be classified into two large groups: the first group includes sacred 
buildings visited by believers in order to perform religious rituals there, to satisfy their 
religious needs, such as churches, mosques, and temples; and the second group includes 
numerous buildings which do not have a religious character in the traditional sense of the 
word, but are used by believers and most frequently belong to religious organizations, such as 
monasteries and convents, seminaries, and religious schools. However, definition of the first 
group shall include all holy places, small or greater areas, places, and regions where believers 
come because of their religious content or religious character. These holy places should be 
considered the special framework in which such contents are located. 

Besides the above classification, Nolan and Nolan (1989, pp4-19) had done a complex 
study of Christian pilgrimages in Western Europe and found that the religious tourism 
attractions could be distinguished into three groups: pilgrimage shrines, defined as places that 
serve as the goals of religiously motivated journeys from beyond the immediate locality; 
religious tourist attractions, in the form of structures or sites of religious significance with 
historic and/or artistic importance; and festivals with religious associations. As stated by 
Vukonić (1996, p64), various events have been fostered in many milieus, in many religions 
and cults, which today have a religious content rather than a religious character. It is 
recognized that these events basically attract large numbers of tourists more by the 
uniqueness of the event itself and the local color provided by the music, song, and costume, 
than by their religious content. For example, Mulligan (2007, pp115-117) demonstrated how 
events like carnival could support to meet the needs and demands of Western tourists seeking 
to find their own spiritual centers in the Caribbean. Defert (1982) introduced the significance 
of souvenir, as a form of religious contents in tourism, contributed by reminiscent of figures 
from literature and art, historical figures or sites, as well as tombs, cemeteries, and religious 
souvenirs. For example, in places dedicated to Catholic saints, the souvenir is usually 
associated with the place of birth of the saint, the monastery or convent he or she founded, 
the place of his or her martyrdom, places he or she visited, or places where the relics of the 
saint can be seen. Vukonić (1996, p68) added that there is an enormous number of objects 
that have a religious meaning and are therefore used in religious rituals, such as prayer books, 
breviaries, rosaries, and crosses. Religious tourists generally keep them as tourist souvenirs, 
but use them regularly on return from their journey, when performing their religious rituals. 
Other objects with religious characteristics are also considered as souvenirs, for instance, 
pictures of saints, of the crucifixion, and of the Virgin, and various motifs from Biblical and 
other religious stories. 
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From Pilgrimage to Cultural Tourism 

1. Religious tourism and pilgrimage 

In general definition, religious tourism is a form of tourism, whereby people of faith 
travel individually or in groups for reasons related to religion or spirituality in their quest for 
meaning. Griffin (2007, p17) added that these religious or spiritual travelers are often ignored 
as a distinct grouping by traditional tourism research. The religious tourism encompasses all 
kinds of travel that is motivated by religion and where the destination is a religious site, and 
these sites may not necessarily be associated with current religions since there are many 
religions in the history of the world have been extinct (Blackwell 2007, p37). Basically, 
religious tourism consists of a range of spiritual sites and associated services, which are 
visited for both secular and religious reasons. According to Da Graca Mouga Pocas Santos 
(2003, p40), religious tourism is said to have five characteristics; voluntary, temporary, and 
unpaid travel, motivated by religion, supplemented by other motivations, the destination is a 
religious site, and travel to the destination is not a religious practice.       

Pilgrimage is one of the oldest forms of expressing religious worship. It is also one of 
the oldest forms of tourism and is an integral component of the tourist industry. Onions 
(1983) defined pilgrimage as a journey made by a pilgrim, who travels from place to place, 
usually journeying a long distance and to a sacred place as an act of devotion. Estrada-
Gonzalez (2005, p156) added that pilgrimage refers to an ordered march of a group of people, 
usually with religious connotation. Vukonić (1996, p117) considered pilgrimage as an 
organized visit or journey organized in the sense that there are religious motives for going to 
a place that the contents of that place include religious rituals, “since the time of the ancient 
mythologies up to the present, all the religions in the world have made hope concrete by 
proclaiming to believers that a visit to a holy place would relieve all or some of their troubles, 
whether spiritual or worldly. Visits to holy places for the sake of purification, redemption, 
fulfillment of vows, healing, or something else are called pilgrimages”.  

At its most basic, Griffin (2007, p18) believed that pilgrimage can be viewed as any 
travel that involves a religious experience, and such journeys are obviously a combination of 
a religious experience and travel. As said by Davies and Davies (1982), it would be easy to 
characterize all journeys to religious sites as religious tourism. However, Wiederkehr (2001, 
p11) disagreed on this basic model and alluded to a distinct sense of pilgrimage in the 
traditional view, “A pilgrimage is a ritual journey with a hallowed purpose. Every step along 
the way has meaning. The pilgrim knows that the journey will be difficult and that life-giving 
challenges will emerge. A pilgrimage is not a vacation: it is a transformational journey during 
which significant change takes place. New insights are given. Deeper understanding is 
attained. New and old places in the heart are visited. Blessings are received. Healing takes 
place. On return from the pilgrimage, life is seen with different eyes. Nothing will ever be 
quite the same again”. In contrast to religious tourism, the distinguishing feature of 
pilgrimage is from its incorporation conveying religious involvement into the journey. Under 
this perspective, motivations for pilgrimage will differ from those of religious tourism. As 
characterized by their destination, it is possible to distinguish between pilgrims and religious 
tourists by the way they behave as well. For an example given by Singh (2004), participant 
observers of tourists traveling by bus through the mountains to the Garhwal Himalayas noted 
that pilgrims ritually chanted the Lord’s name at what were perceived as critical junctures and 
dangerous points during the journey, whist the tourists did not do so. Blackwell (2007, p39) 
provided a manifest conclusion on this divergence, “whist it is the experience at their 
destination that has significance for the religious tourist, perceptions will be different for the 
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pilgrim, since the destination constitutes only one part of the experience of pilgrimage. 
Experiences along the pilgrim route are an integral element, affecting the whole travel 
experience”. As stated by Roussel (1972), a visit considered as a pilgrimage should be done 
with a devotional intention. In this sense, the pilgrimage is not just a simple curiosity stop or 
a tourist trip to a sacred place. It also requires some form of adoration.  

Unlike religious tourism, pilgrimage has a mediation function between the natural and 
the cultural world and, at the same time, between the natural and the supernatural world 
(Blackwell 2007, pp38-39). Basically, believers go on pilgrimages for two reasons: to satisfy 
their spiritual needs and to satisfy their material needs. A very strong spiritual motive is the 
human longing for immortality and for a happy life in eternity. According to Vukonić (1996, 
p119), believers try to fulfill this wish by praying for the salvation of their souls and that is 
why they go on pilgrimages to holy places, offer sacrifices, and perform various religious 
rituals.  

Concern for sustaining the natural and social environment was fostered into 
traditional pilgrimage. Traditional views of pilgrimage have identified that the experience 
should also involve hardship and suffering. Simply travelling to a sacred site is not sufficient 
to identify the traveler as a pilgrim. Ritual and austerity are always expected to involve to a 
greater or lesser degree. Early pilgrims did experience very much of hardship. Blackwell 
(2007, p38) suggested that austerity, more or less, was to be incorporated in all aspects of 
pilgrimage, such as choice of food, places to stay en route, and social intercourse, for 
instance, many pilgrimages in India involve carrying artifacts over some distance – even 
children share in the experience, carrying miniature versions. Vukonić (1996, p134) viewed 
that pilgrimage is certainly a kind of collective asceticism, to a greater extent in some 
religious than in others, “the reason for this must be sought in the past, when a pilgrimage 
really required exceptional effort, renunciation, even sacrifice. One had to transverse 
hundreds, even thousands of kilometers to the desired destination under very difficult 
conditions”. Formerly, pilgrims had to face numerous difficulties: hunger, thirst, bad weather, 
robberies, thefts, and, above all, great physical effort.  A believer really had to suffer to reach 
his or her destination accordingly. Vukonić (1996, p134) concluded that this suffering 
became the desired effort of the believer and the content of pilgrimage, a symbol of the 
difficulties in achieving the ultimate spiritual goal, “the search for eternal truth” and 
“becoming one with God”.   

2. Sacred motivations for pilgrimage 

It is believed that one of the very important and well-established reasons for believers 
to go on pilgrimages is fear of illness and the desire for healing. Vukonić (1996, pp130-131) 
mentioned that this form of pilgrimage was known to the ancient Greeks, for example, 
miraculous healings in the temples of Serapis described by the Greek historian Strabo. The 
central places for such pilgrimages in Greece were the temples of the god Asclepius, and the 
center of this god’s cult was in Epidaurus. Vukonić also noticed valid traces of this cult 
leading to Egypt, Rome, and distant area. He also believed that seeking help in times when 
one feels abandoned by people or threatened by illness has become especially widespread in 
Christianity, and believers most often turn to the Virgin and various saints. Many places of 
pilgrimage dedicated to this belief are known almost everywhere and today they are besieged 
by enormous numbers of people who are ill and who are seeking the miracle of divine 
healing. Nowadays, there are enormous numbers of religious centers and shrines belonging to 
various religions and religious teachings worldwide. In the religious usage of the world, 
Pavicic, Alfirevic, and Batarelo (2007, pp 50-51) revealed that shrines are repositories for a 
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revered body or venerated relic, “In its broader meaning a shrine refers to a sacred site that 
houses holy artifacts, promotes ritual practice, and attracts religious travelers (pilgrims), who 
often mark the time and extend the space of the journey by returning home with mementos”. 
They also commented that these sacred sites function as mediating spaces or transitional 
zones by allowing a vertical movement toward the sacred, elevating devotees, and bringing 
low the transcendent, as pilgrims petition and thank God and the saints. According to 
Jackowski and Smith (1992, p91), shrines can be classified into four groups: the first group 
includes the large centers of international significance expressly specializing in pilgrimage, 
such as Lourdes, Fatima, the Vatican, Jerusalem, Mecca, Qom, and Allahabad; the second 
group includes the large centers but of a more limited significance compared to the first 
group, such as Czestochowa, Mariazell, and Einsiedeln; the third group includes the centers 
of a mostly national significance; and the last group includes the centers of a regional and 
local significance. 

In addition, shrines allow horizontal movement outward into the social terrain and 
built environment. Pavicic, Alfirevic, and Batarelo (2007, p51) pointed out that shrines 
culturally situate devotees by creating interpersonal bonds, negotiating social status, and 
constructing collective identity. According to various religious teachings, pilgrimage has to 
be undertaken in a group because without the presence of a mass of people one cannot expect 
a real religious effect (Vukonić 1996, p131; Raj 2007, pp135-136; Shinde 2007, pp188-190). 
This phenomenon helps to explain that the journey toward the sacred goal itself is only part 
of a single religious act. Historically, ever since ancient times, processions of pilgrims used to 
wait for one another at crossroads to continue the journey together, singing religious songs 
and completing in this way the atmosphere of “strength in togetherness” and “strength of 
faith”, these spiritual words specifically defined by Vukonić (1996, p131). He also 
discovered that what lies at the heart of pilgrimage is “turning to God in a community”, in a 
special environment in which the experience of the undivided human community, united in 
faith, can be fully felt. In this sense, he concluded, “this brings to its climax the religious act 
of becoming one with God, because, in an ecstasy, it is easier to establish a sincere 
connection with God”. Up to now, in the shrines and in the approaches to the shrines, 
religious ritual and ceremony in a group has been undertaken.  

Through the above sacred motivations, the religiously motivated travelers who come 
to shrines shall be undoubtedly defined as pilgrims. These pilgrims often perform occasional 
round-trip journeys to sites they considered sacred. They basically engage in religious 
practices that, more or less, might include ritualized speech, dress, and gestures at their 
destination and along the way (Griffin 2007, pp21-25; Maqsood 2008, pp78-84). Pavicic, 
Alfirevic, and Batarelo (2007, p51) concluded that pilgrimage is one of the familiar 
phenomenon in various religious cultures and exists in all of the main religions of the world. 
In harmony, Barber (1991, p1) has reviewed pilgrimage as a journey resulting from religious 
causes, externally to a holy site, and internationally for spiritual purposes and internal 
understanding.  

In term of anthropological approach, pilgrimage is as rite of passage: the pilgrim 
begins in the social structure, departs from it during the ritual, and then returns to society. 
Basically, pilgrimage is as a symbolic, ritual activity with a variety of identifiable features. 
According to the ritual process, Turner and Turner (1973, p213) have introduced three stages 
of separation, margin or limen, and reaggregation. A pilgrim leaves home, separating him or 
herself from the familiar and, during the journey, has the experience of being betwixt and 
between all familiar lines of classification (Turner & Turner 1978, p2). He or she then returns 
home, spiritually transformed. The event itself is a luminal experience for the pilgrim, “It 
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represents a threshold, a place and a moment in and out of time and, as such, an actor – as 
evidence of many pilgrims of many religious attest – hopes to have their direct experience of 
the sacred, invisible or supernatural order” (Turner & Turner 1973, p218). Pavicic, Alfirevic, 
and Batarelo (2007, p52) believed that the role of pilgrimage in society at large appears to be 
that of showing the individual the importance of his or her role in the community. By 
defining ‘communitas’ as a spontaneously generated relationship between leveled and equal, 
total and individual human beings, stripped of structural attributed, they discovered, “During 
the pilgrimage, devotees stand in a luminal state, where the usual social hierarchies are 
suspended and an egalitarian spirit of ‘communitas’ temporarily holds”. Turner and Turner 
(1973, p216) added that pilgrimages take people out of the structure of their everyday lives 
and bring people together in ‘communitas’. They have defined ‘communitas’ as a 
geographical area of common living, which is to be distinguished from a ‘community’. In 
conclusion, the experience of pilgrimage is one of unity and communitas that expands the 
pilgrim’s world view in a way that benefits both the individual and society as a whole (Turner 
& Turner 1973, p216; Pavicic, Alfirevic & Batarelo 2007, p52).   

3. Development of tourism destination for pilgrimage route 

There are many researches explaining what pilgrimages have in common with tourism 
in various perspectives. In the early days, Koyama (1999) stated that modern tourism is not a 
pilgrimage. Vukonić (1996, p135) has revealed a similar opinion presented by International 
Workshop on Tourism held by Christian Conference of Asia in Manila in 1981, “the pilgrim 
steps gently onto holy soil; the tourist overruns holy places and photographs their remains”. 
With an opposite idea argued by Graburn (1977), the pilgrimage is the ancient forerunner and 
analogue of modern tourism. Turner and Turner (1978, p20) also claimed that a tourist is half 
a pilgrim, if a pilgrim is half a tourist. They described, “Even when people bury themselves 
in an anonymous crowed on a beach, they are searching for an almost sacred, frequently 
symbolic form of companionship, which is, as a rule, out of their reach in the structure of 
their lives in the office, the shop, or the coal mine” (Turner & Turner 1978, p20).  At this 
point, it seems that there are superficial relationships between tourists and pilgrims. 
According to Smith (1992, p4), tourism and pilgrimage can be identified as opposite end 
points on a continuum of travel. He unveiled that while changing motivations of the traveler, 
whose interests and activities may switch from tourism to pilgrimage and vice versa, even 
without the individual being aware of the change. However, Cohen (1979) has concluded that 
tourism can be considered as a kind of pilgrimage of modern civilization. He discovered that 
the motives of the tourist journey are more substantial than pure recreation and entertainment 
particularly in the more serious forms of tourism. He added that there are analogous to the 
ecstatic forms of pilgrimage in their spiritual meaning for the traveler-tourist, but the 
symbolic language in which tourists are obliged to express their pilgrimage is different. This 
is because the tourist always moves towards a touristic destination as a kind of symbol of his 
or her wishes and needs on his or her journeys. In conclusion, he pointed out that this is a 
symbol of the civilizational and social system to which he or she belongs, just as the pilgrim 
does when he or she heads towards just such a center personified in the shrine to which 
pilgrimages are made, seeking in it the fulfillment of his or her spiritual and religious needs 
and aspirations. 

There are several tourist experiences that will help in the understanding of the 
phenomena of pilgrimage. Cohen (1979, p180) claimed that one cannot describe the tourist as 
a general type. He classified his or her characteristic, distinctively between the tourist and the 
pilgrim, as the recreation mode, the diversionary mode, the experiential mode, and the 
existential mode (Cohen 1979, p183). For instance, he defined that tourists travelling in the 
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existential mode are analogous to pilgrims. We can say that the difference between old-
fashioned pilgrimage and tourism is becoming narrow. Collins-Kreiner and Kliot (2000, p57) 
have come across copious points of similarity between the pilgrimage and the tourism. They 
also added that pilgrimage itself is widely used in broad and secular contexts, such as for 
visits to war grave or to the graves and residences of celebrities. 

Many tourist and pilgrim destinations, which appear as combined religious touristic 
destinations, are found today in various religions and in different parts of the world. For 
example, in Buddhism, there are four pilgrim destinations in India and Nepal; Buddha's 
birthplace at Lumbini in Nepal, the site where he attained Enlightenment at Bodh Gaya in 
India, where he first preached at Sarnath in India, and where he achieved Parinirvana at 
Kusinagara in India. In Roman Catholic Church, there are two famous pilgrimages in France; 
from “Mont-Saint-Michel to Lourdes”, and “from Lourdes to Rome”. There is evidence of 
numerous pilgrim destinations that have been developed largely to reach major tourism 
destinations worldwide, as a result of their connections to sacred people, places, and events. 
In view of tourism, we could say that these sacred places have been persistently available for 
both pilgrims and tourists at the same time. Throughout history, pilgrimage routes have 
contributed greatly to the rise and development of places, both cities and communities, with a 
considerable religious, political, and cultural power. In particular, the pilgrimage routes 
helped, stimulated, and developed various forms of touristic services, primarily of 
accommodation and food and drink. According to Vukonić (1996, pp138-139), he believed 
that without developed these catering services, it would be difficult to imagine the rate at 
which pilgrimages developed in the history of human kind in all confessions of all religions.  

In our time, the pilgrimage routes as tourist destinations are embedded within a 
complex of heritage tourism and mass tourism activities. Vukonić (1996, p137) claimed that 
these combined religious touristic destinations, in which the touristic way of using these 
destinations has significantly outstripped and in some places even suppressed their religious 
meaning, are found in various religions and regions. He discovered that, in such situation, it 
is usually the cultural significance of the major religious buildings in these sacred places that 
prevails, such as Taj Mahal for Moslems, Khajuraho for Hindus, and Sanchi for Buddhists in 
India. Rotherham (2007, p65) added that interactions with local people and communities are 
central to the understanding of this particular tourism in creating community-based 
sustainable development. In the direction of tourism, there is no doubt that it would bring a 
wide and potentially receptive visitor with financial opportunity to local communities, but it 
would raise controversial issues between pilgrimage and secular commercial tourism 
simultaneously. Refer to an interesting point given by Rotherham (2007, pp65-66), what 
constitutes heritage for one group is conversely a religious place or artifact for another, and 
there is potential for serious conflicts of interests and priorities.  

However, these pilgrimage routes as the tourist destinations are still required for 
economic development in many parts of the world, with synergies to many aspects of 
heritage leisure and historical tourism in both urban and rural areas and the bringing of 
economic benefits, at one go. Rotherham (2007, p66) believed, “Tourism associated with 
religions, sites, and pilgrimages is recognized as ever more important. This is for both 
religious reasons per se and economic impacts”. Smith (2004) disclosed that these visitors are 
the cornerstone of an emerging tourist economy in an area of severe economic and social 
decline. By the same token, De Pinho and De Pinho (2007, pp218-219) have provided a 
profound confirmation that this certain tourism constitutes the increasing internationalization 
and creation of the successful brand of Fatima (in Portugal) as a major pilgrimage center on a 
global stage, from 70,000 visitors in 1917 to 6 million visitors nowadays, “The phenomenon 
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of faith that Fatima inspires attracts many religious institutes and congregations. Today, all 
the amenities expected by the tourist are well catered for. Tiredness caused by the long 
distances travelled and the desire to watch evening ceremonies – especially the candlelit 
procession – has made the provision of adequate accommodation a priority; some locals have 
even constructed huts on their property for tourist accommodation”.  

4. Challenges for pilgrimage route in cultural tourism 

More rapid travel specifically characterized by air travel has been developed to 
substitute slow and meditative forms of travel in this day. Richards (2001, p14) defined that 
seeing tourism as a superficial pursuit of contrived experience, which is a collection of 
pseudo-events. According to Raj and Morpeth (2007, p7), the creation of spectacle through 
an array of manufactured tourist attractions is designed to mimic the awe-inspiring nature of 
religious and holy sites. They agreed with Richard and added that these tourist attractions 
create manifestations of pseudo-events, satiating superficial experiences (Raj & Morpeth 
2007, p7). Refer to MacCannell’s (1976) work, he viewed tourist attractions as symbols of 
modern consciousness and sightseeing as a modern ritual. Ritzer (1999, p17) also discovered 
an interesting point on his work that tourist attractions have become the modern cathedrals of 
consumption. In order to attract ever-larger numbers of consumers, it is believed that such 
cathedrals of consumption need to offer, or at least appear to offer, increasingly magical, 
fantastic, and enchanted settings in which to consume (Ritzer 1999, p8; Richards 2001, p17). 
Richards’s (2001, p15) discussion of MacCannell (1976) revealed that these tourist 
attractions are venerated through sight sacralization. Raj and Morpeth (2007, p7) concluded 
that the must-see attractions replace the must-see religious sites and the new means of 
consumption can be seen as cathedrals of consumption.  In term of cultural competition 
corresponding to the new means of consumption, there is increasing festivalization and 
commodification of destinations on these tourist attractions. Richards (2001, p13) pointed out 
that traditional culture is not sufficient and popular culture must be added to the production 
mix. He also added that these destinations are marketing themselves as places to visit to 
consume experiences and to engage in enchantment (Richard 2001, p58). It is no doubt that 
this rival trend is expanding to all experienced-based economies including religious-based 
experiences. Therefore, religion as a tourist experience will increasingly become part of the 
symbolic economy (Raj & Morpeth 2007, p8). According to the above challenge, the 
experience industry with tourist attractions originally derived from the pilgrimage routes has 
been broadly developed in form of cultural tourism, and these tourist attractions are also 
known as heritage and cultural attractions, functioning as the travel motivations of tourist, for 
example, pilgrimage cases of Templo Mayor in Mexico (Estrada-Gonzalez 2005, pp152-
162), El Camino in France (Morpeth 2007, pp153-160), Vrindavan in India (Shinde 2007, 
pp184-195), and Medugorje in Bosnia and Herzegovina (Vukonić 1996, pp145-156).  

Discussion: 

In principle, Christou (2005, p5) referred to heritage and cultural tourism as a segment 
of the tourism industry that places special emphasis on heritage and cultural attractions. This 
is very similar to a famous definition of cultural tourism given by Richards (1996, p24), “the 
movement of persons to cultural attractions away from their normal place of residence, with 
the intension to gather new information and experiences to satisfy their cultural needs”. 
Christou (2005, p5) also counted that religious-based experience is relatively one of the 
heritage and cultural tourism, “In less developed areas, heritage and cultural attractions may 
include traditional religious practices, handicrafts, and cultural performance”. By focusing on 
the travel motivations of tourist, World Tourism Organization (1985, p131) has given a wide-
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ranging definition of cultural tourism, particularly in connection with pilgrimage, “Cultural 
tourism includes movements of persons for essentially cultural motivations such as study 
tours, performing arts and other cultural tours, travel to festivals and other cultural events, 
visit to sites and monuments, travel to study nature, folklore or art or pilgrimage”. 

Basically, the term ‘cultural tourism’ has been used interchangeably with ‘heritage 
tourism’. However, with regard to Christou’s (2005, p6) work, it is a number of researchers 
have tried to define cultural tourism by approaching it through a number of alternative ways. 
Realistically, it is too subjective to differentiate between cultural tourism and heritage 
tourism unconnectedly by focusing into their conceptual definitions, rather than their 
motivated functions as central. Hall and Zeppel (1990, p54) discovered a significant common 
element between cultural tourism and heritage tourism, and named it as experience element. 
They commented that cultural tourism is an experience based on being involved in and 
stimulated by the performing arts, visual arts, and festivals (Hall & Zeppel 1990, p54). In 
comparison, they noted that heritage tourism is a broad field of specialty travel, based on 
nostalgia for the past and the desire to experience diverse cultural landscapes and forms 
(Zeppel & Hall 1992, p47). Tighe (1990, p11) has given a similar concept in relation to this 
experience element by defining a cultural tourist as the person who experiences historic sites, 
monuments, and buildings; visits museums and galleries; attends concerts and the performing 
arts; and is interested in experiencing the culture of the destination. Ashworth and Goodall 
(1990, p213) have noticed a matching experience concept from the perspective of heritage 
tourism as well, “Heritage Tourism is an idea compounded of many different emotions, 
including nostalgia, romanticism, aesthetic pleasure, and a sense of belonging in time and 
space”. In term of technical definition, Richards (1996, p24) undoubtedly included heritage 
sites as the cultural attractions of cultural tourism, in accordance with the motivation tourists 
as central. Richards’s (1996, p24) discussion of GAETTE (1993) believed that a learning 
element is the central distinguishing feature of cultural tourism. Besides the cultural tourism 
with respect to pilgrimage routes being practiced across many countries, still, Griffin (2007, 
p15) has found a slow development of literature works on pilgrimage tourism at the present, 
“the phenomenon of religious tourism – and, more particularly, pilgrimage tourism -- while 
widely recognized has not received much attention in literature. Perhaps the reason for this 
neglect is the difficulty of classifying this aspect of the tourism industry in a growing secular 
world, where spiritual meaning is often seen as unfashionable and perhaps even seen as a 
little backward”.  

Recommendations: 

The study result upholds the above-mentioned hypothetical framework while 
transferring all disclosed know-how and best practices of the appearing pilgrimage routes as 
parts of the cultural tourism development in the global level. In addition, the study definitely 
distinguishes pilgrimage from religious tourism. In term of pilgrimage, its incorporation 
conveys religious involvement into the journey. Motivations for pilgrimage will differ from 
those of religious tourism. The pilgrimage has a mediation function between the natural and 
the cultural world & between the natural and the supernatural world. It is not a vacation, but a 
transformational journey during which significant change takes place; new insights are given, 
deeper understanding is attained, new and old places in the heart are visited, blessings are 
received, healing takes place, and on return from the pilgrimage, life is seen with different 
eyes and nothing will ever be quite the same again. The researcher also found that there is an 
emergence of experience industry from the pilgrimage route, as cultural heritage attraction, in 
view of cultural tourism, aimed at consuming experiences and engaging in enchantment. 
Therefore, religious-based experiences provide experienced-based economies at the same 
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time. Religion, as a tourist experience, becomes part of the symbolic economy. In short, the 
experience industry with tourist attractions derived from the pilgrimage routes has been 
broadly developed in form of cultural tourism in our time. These tourist attractions are also 
known as cultural heritage attractions, functioning as the travel motivations of tourist.   
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Abstract  

This research attempt to use mix methods that are both qualitative and 

quantitative methods to investigate which key competencies and qualifications are 

required to response what Thai hotel industry expect with hotel management graduates, 

and whether hotel management program reach Thai hotel industry expectation . SPSS is 

used to run standard deviation, mean, and other basic analysis as quantitative method. A 

total 27 employers of alumni in Thai hotel industry by using case study of employers of 

Silpakorn University International College in Hotel Management Program were collected 

data by questionnaire. The rest of result comes from in-depth interview employers of 

alumni to acquire qualitative data. Results from SPSS show that interpersonal and 

administrative competencies are the most required out of five domains by employers. As 

qualitative results demonstrate that knowledge, skill, attitude (KSA), five competencies, 

and other qualifications are required to meet Thai hotel industry expectation.  

Keywords: Knowledge, Skill, Attitude, Expectation, Future Career, Hotel Management 

Institute, Graduate Employability, Key Competencies  

Introduction  

Employability of graduates is one of the key performance indicators for Thai 

universities both public and private (Office for National Education Standards and Quality 

Assessment, 2011). In order to compete in highly competitive labor market particularly in 

hospitality industry, graduates must possess specific set of knowledge, skills, and attitude 

(KSA) or key competencies required by the industry (Bohlander, G. et al.,2001). 

Meanwhile, hotel industry is facing with highly competitive environment, as a result, 

hotel industry also looking for an employee with multi-skills capabilities and wide range 

of attributions. (Dhiman, M.C., 2012) However, employers usually complain that 

graduates are not ready or prepared for the actual requirement or expected of the job 

applied. Universities are under pressure from both sides, one of which required by laws, 

another required by the industry. Therefore, to study the key competencies (Knowledge, 

Skills, Attitude) required by the industry and embedded these KSA into the curriculum is 

important for education institutions (Daud, S. et al, 2011).The challenge is to make sure 

that graduates are not only “know” theoretical knowledge in which they have learnt, but 
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also are able to “do” practical skills that they have experienced during their education 

period (Selvadurai, S. et al., 2012).  

The research methods will include data collection which consists of the results 

derived from the semi-structured interview to identify the key competencies that affect 

students’ employability i.e. knowledge, skills, and ability required by the employer. The 

aim of the study is to conceptualize, analyze and identify the key competencies 

(knowledge, skills, and attitude) required by employers of hotel management graduates in 

order to closing down the gap between competencies taught at the university and the 

requirement of the industry. Therefore, this research is based on the requirement of the 

demand side i.e. employer perspective rather than supply i.e. university who trying to 

give a comprehensive knowledge and skills in order to make prospect graduates 

employable in a sustainable way.   

Objectives  

The aim of the study is to conceptualize, analyze and identify the key 

competencies (knowledge, skills, and attributes) required by employers of hotel 

management graduates by using the case study of employers of Bachelor of Hotel 

Management graduates of Silpakorn University International College.  

Literature review  

As tourism management is a big industry that sight to meet demand of 

evaporative and changeable world, it is crucial to recruit the quality employees to be 

workforce into the tourism industry.  Tourism industry can be defined as “the people, 

activities, and organizations involved in providing services for people on holiday, for 

example hotels, restaurants, and tour guides” (Collinsdictionary.com, ND). During a 

decade, improving and magnifying skills and managerial competencies of students who 

would be graduates to work in tourism industry have been attempted to be prepared 

(Jauhari, 2006; Mohinder, 2008; Sigla&Buam, 2003; Sneed&Heiman, 1995). In 

Thailand, tourism and hotel management curricula are circulated to both undergraduate 

and postgraduate students that some provide sole academic knowledge into the 

curriculum and some also require internship as compulsory to provide the most effective 

student as future workforce.   

As a result, the curricular education should devise fundamental foundation for 

a lasting engagement to be learnt and professional developed by students and graduates. 

Also, the universities should provide their graduates with more diverse range of 

competencies (Mohinder, 2012). Hence, the universities would enhance and articulate 

educational structure to create effective attributes for tourism study programme 

(Jafari&Ritchie, 1981; Munar&Montano, 2009).  

According to Lockwood&Medlik (2001) statement, “The tourism industry 

today has become one of the most importance aspects of employment opportunities 

globally”. The employers also consider the lack of skillful staff, especially potential in 
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managerial competencies (Bagri, 2006; Jauhari, 2006). Thus, the relationship between 

educators and industrial employers are extremely important to contribute better skilled 

labours to drive the industry as competitive advantages with better level of state of art 

technology and innovation (Mohinder, 2012).   

However, a lot of tourism employers have specified that graduates are always 

not well composed for working area, and they often require the universities to build more 

utilizable students to workplace (Barrie, 2006; Hofmann, 1998; Jafari & Ritchie, 1981). 

Moreover, scholars have indicated that skilled that should be improved can be in the 

areas of interpersonal skill, problem-solving skill, communication skill, working as team. 

These can improve students as their intellectual ability that could make them to be more 

employable (Christou, 2002; Hind, Moss, & McKellan, 2007). In addition, in order to 

compete in highly competitive labor market particularly in hospitality industry, graduates 

must possess specific set of knowledge, skills, and attitude (KSA) or key competencies 

required by the industry (Bohlander, G. et al.,2001). So, tourism educators and institutes 

should provide employability skills to produce effective work-ready graduates which 

respond tourism industry regarding global changes. Furthermore, there are a lot of 

researches that recognize the important of employers support tourism education, despite 

the improvement would be employers’ satisfaction (Bagri, 2006; Barrie, 2006).  

 

Employers or Tourism industry’s perception toward employability skills of tourism 

management  

Graduates are not prepared as the employees by educational institute. At most, 

the companies and industries anticipate that educational system should produce effective 

workforce that have potential to work well in working environment (Mohinder, 2012). 

The students or graduates have not been called employees until they are employed by the 

employers from industries. The major aim of tourism management education is to 

produce distinction graduates provided with applicable skills in management fields. 

However, not all programmes that would foreground vocational tuition through the study, 

academic procedure of tourism management curriculums are improved by some 

educational programmes, and the rest of them object to integrate both vocational training 

and academic issue (Hoofmann,1998).Moreover, hospitality students should learn 

comprehensive of business principles, professional approach, and study of tolerance 

(Casado, 1992; Defranco, 1992; Jenkins, 1997). Pavesic (1993) states that tourism or 

hospitality study should not be the destination, but it should be expedition while Pizam 

(1995) also asserts that the superlative beneficiary in tourism and hospitality education 

are consisted industry elements and society environment, not sole the students.   

Ladki (1993) establishes that hospitality education is vocational instruction 

whereas industry master or employers and educators have to co-working to characterize 

professional graduate in the hospitality or hotel field. Similarly, Christou (2002) also 

states that the most important criteria to evaluate employment are students’ ability that is 
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transferable skills as the example of hospitality manager at Greek. From this point of 

view, the gap between educators and industry practitioners should be resolved to work 

together. In the same perspective, Umbreit (1992) agrees that teachers or educational 

professors should provide their students pertinent curriculum to further situations they 

have to face as career position. He suspects that altering curricular education is necessary 

to offer students success while the market has been changing, such as joint venture, 

merging, take over, possession, downturn, and reduce service productivity. Hence, both 

authors correspond that there is imperative to have more relevant curricula because main 

objective of institutes’ curricula is to deliver adequate fields of distinctiveness to make 

attempt in attention and aptitude of individual improvement. Likewise, Gustafson and 

Partlow (1998) also presume that hospitality education should have more equilibrium to 

match between business and technical skills curricula included. Furthermore, Evan 

(2001) argues that for the example case in UK, assortment and difficulty have an intense 

effect the learning of tourism and hospitality that influence how to design academic 

curricula to match them to be the most effective human resource produced. However, 

Maki (1992) demonstrates the divergence of employers and hospitality education division 

expectation as conceptual mode. It interprets that there is incompatibility toward 

relationship between these two sectors that education institutes mention on conceptual, 

theory, and particular issues of tourism development rather than transferable and practical 

skills whereas industry’s employers have been emphasized.  

The main stimulations of accomplishment in hospitality education are 

graduate competent and retention of those within the field as career areas. Thus, the 

hospitality education is constituted to respond need to contribute the industry with 

capable executives, and is always operated by industries’ standard criteria (Nelson and 

Dopson, 2001). In addition, most hospitality curricula are concerned specialized instead 

of general principle, so the programmes could be scarcity of a general business prospect 

(Pavesic, 1991). Meaning that most hospitality courses are defected as becoming too 

hypothetical and other occurrences while hospitality career is the job that need technical, 

transferable and practical skills combined with academic knowledge. Riegel (1995) 

explains that there are three elements consisted in hospitality programmes that are 

considerable knowledge, values, and skills. He descripts that considerable knowledge 

aspect is vital for practical to be professional, the values can encourage career 

achievement, and skills aspect distribute the competence to deliver knowledge to 

implemented practice. Moreover, many researches reveal that general business principles 

such as financial, bilingual language, marketing communication, etc are crucial aspect 

associated with competencies of students toward alteration of environments and factors 

alter. Sheldon et al. (2008) argue that they attempt to discuss the issues initial of future 

tourism education that would build employability graduates to the hospitality human 

resource market. They also find that value could encourage to create comprehensive 

infrastructure for future tourism education curriculum. Also, there are five key elements 

respondents in their research feel that it might be essential for further career capabilities 

of students that are destination stewardship skills (DSS), ethical skills, political skills, 

dynamic business skills (DBS), and enhance human resource skills (EHRS) (ibis). 
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Meaning that, sole academic knowledge and practical skills that have been provided to 

students might sufficient for future quality human resource of the industry, but holistic 

skills might be considered to be employable graduates. In the same vein, Zehrer and  

Mossenlechner (2009) identify that all skills and abilities are extremely 

critical for graduate. They further indicate that action- and activity-oriented capabilities 

pretend to be the most important for hospitality and tourism-related duties of career. 

These mentions are social and communicative skills, professional and methodology 

skills, and interpersonal skills. They suggest that it is a huge stimulation and should be in 

charged by education foundation to shift and advocate personal, social, action- and 

activity-oriented skill besides professional in imperishable approach to assure a 

superiority of programme and provide wide range opportunity for graduates’ career.  

Many philosopher suggest that critical thinking should be distributed to the 

students on teaching progress because it is better way to let them can rational criticize 

that could be better prepare for energetic business area. They assert that flexible thinking, 

thinking out of box, creativity, problem solving skills are very essential in any 

management fields including tourism and hospitality management. Similarly, recruiters 

from industries also seek the graduates who have employable and transferable 

competencies. Then, many competencies besides theatrical knowledge from classroom 

are required as the efficient workforce.  

According to Jauhari (2006), there is exist of slot between what employers 

require and competencies development proceeding. He also states that the need for 

integration improvement between educational distributors and employers from the 

industries, particularly in association to the further continuous growth of executive or 

manager in working area. In same point of view, Mohinder (2008) declares that the 

powerful hospitality education should serve strategic orientation not only current need 

distribution of industry. Meaning that, the educators should provide main strategies for 

students to enable to adapt themselves when hospitality environment rapid changes and 

these graduated would be able to alter following external environment.      

However, Breiter and Clements (1996) state that “the conceptual skills have 

not received as much attention in hospitality curricula and research as either technical or 

human skills”. They also explains that human resource skill is very important to be able 

to work together as team work with colleague in operation and also relate with how to 

communicate with customers as well. Hence, human resource skill should also be 

provided by educators, Moreover, in many researches reveal that human resource skill is 

classified to be prior skill that is very important. Sneed and Heiman (1995) observe that 

human resource department as recruiters’ awareness and find that leadership ability is 

imperative criteria. They explain that think as criticism, problem solving, decision 

making, financial skills, and communication skills as writing, listening, interpersonal 

skills are crucial for graduate attributes that they should have these capabilities. 

Furthermore, Lefever and Withiam (1998) examine hospitality employers’ viewpoint 

toward how hospitality students and graduates are prepared to be ready in working area. 
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The finding of this study reveals that most respondents are energetically sympathetic of 

internships and most of them trust that organization should subsidize and unsheltered to 

the trainees during internship programmes. In addition, Goodman and Sprague (1991) 

realize that students who graduate from tourism and hospitality institute would be 

extended in the industry if they have intense recognition what organization anticipate 

their employees. Hence, it can be argued that if educator curricula and industry or 

organization are collaborated to calibrate to reach the need of tourism market and 

industry, it can manifest industry’s requirement even though short term or long term that 

external environment would be changed.  

The review establishes that the organization within the industry is exploring a 

conclusive competencies arrange that is empowerment and inventive for a lot of tourism 

industry’s issues. Also, tourism curricula need to be altered the subjects and contents to 

maintain stride with industry. Nevertheless, an investigation of employability skills and 

issues that is necessary with the industry is imperative to further evaluate to be the most 

effective and reach the industry satisfaction.  

The set of knowledge, skills and attitude (KSA) toward industry satisfaction  

According to literature review employability referred to the chances of getting 

and maintaining employment (Brown, P and Hesketh, A., 2004). Employability also 

viewed as an active adjustment of individuals towards certain occupations until they 

could identify and recognize existing career opportunities in the work place (Fugate, M. 

et al., 2004), which is similar to what Dacre Pool and Sewell (2007) had defined 

employability as skills required not only to gain employment, but also to grow within an 

organization. Employability then most of the time seems to refer to “work readiness” of 

graduates. However, literature review also suggest researcher to look into employability 

from the employer’s perspective (Othman, Z.et al., 2010). To gain employability, 

prospect graduates then need to possess necessary knowledge, skills, and attitudes that 

will enable them to make productive contributions to organizational objectives soon after 

the start of their employment (Mason, G. et al., 2006).  

In highly competitive environment as in hotel industry, companies are 

compete with each other through the competency of their employees (Bohlander, G. et 

al,2001) rather than the physical setting of the property. While Hayes, D. and Ninemeier. 

J.D. (2009) suggested that a successful manager of hospitality industry should focus on 

two very different, but related tasks, which are: securing and keeping an adequate 

customer base and securing and keeping an adequate number of competent employees to 

serve the customer base. If either of these two tasks is not successfully completed, a 

hospitality business will suffer either from shortage of customers or the capable 

employees needed to serve them. So in this sense, to recruit, select, and retained qualified 

staff or another word an “employable” graduates who possess necessary set of 

competencies (knowledge, skills, and attributes), and is able to progress with the 

organization is important for management of the industry.  
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As hotel management program is originally born from the aim to supply the 

hotel industry with quality graduates therefore competencies (knowledge, skills, and 

attitudes) are also influenced by the industry (Nelson and Dopson, 2001). Therefore to 

study what is required by the industry and embedded that requirement in the curriculum 

is important for institution  

By synthesizing the available literature related to graduate employability 

(Simonsen, P. and Wells, C., 1994, Nelson and Dopson, 2001, Lin, 2002, Ogbeide G.C., 

2006, Andrews, J. and Higson, H., 2008, Othman, Z.et al., 2010, Krish, P. et al, 2011) it 

is possible to identify key competencies integral to graduate employability that are 

knowledge, skills, and attitudes.  

By using the competency domain model which is developed by Sandwith 

(1993) as mentioned in Millar, M. et al. (2008), it should help managers of hotel industry 

and institute to be able to identify and categorize necessary competencies (knowledge, 

skills and attitudes) for graduates. The Competency Domain Model divides competencies 

into: 1) Conceptual/creative domain, 2) Leadership domain, 3) Interpersonal domain, 4) 

Administrative domain, 5) Technical domain  

Methodology  

 The research method for this study is based on mix method approaches that 

are qualitative and quantitative research methods. There are two main methods, including 

gathering empirical data, and interview. Various research instruments were used in order 

to obtain the most valid analysis results.  

Finding  

The purpose of this chapter is to describe the data collected from 27 

employers of alumni in hotel industry in Thailand by using the case study of employer of 

Hotel Management Program of Silpakorn University International College. The data is 

descriptively analyzed by using SPSS program.  

 Demographic Information  

This part summarizes the demographic information of 27 employers which are 

gender, age group, education level, work experience, organization size, position and 

acceptation Silpakorn University International College.  

Table 1:  

Demographic Information   (N = 27)  
  

Percentage  

Gender      

 Male  12  44.4  

 Female  15  55.6  
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Age Group       

 Younger than 35   10  37  

 35-50  12  44.4  

 More than 51  5  18.5  

Education Level       

 Bachelor Degree    16  59.3  

 Master Degree  11  40.7  

Work Experience      

 1-10 years  

 11-20 years  

 More than 20 years  

8  

11  

8  

29.6  

40.7  

29.6  

Organization size      

 Less than 100  1  3.7  

 101-300  7  25.9  

 301-500  14  51.9  

 More than 501  5  18.5  

Position      

 Executive Management  

 Middle Management  

 Supervisory  

 Staff/Officer  

15  

7  

4  

1  

55.6  

25.9  

14.8  

3.7  

Acceptation      

 Yes  

  No  

26  

1  

96.3  

3.7  

 

  

According to table 1, there are 12 male employers which are accounting for 

44.4%. The rest of the employers are female accounting for 55.6%. The respondents in 

this study were divided into 3 age groups. There are 10 employers who are younger than  

35 years old (37%). 12 employers aged between 35-50 years old (44.4%) and only 5 

employers aged more than 51 years old which is accounting for 18.5%. Most of the 

employers in this study aged 35-50 years old. 16 employers, which are 59.3%, get 

Bachelor Degree while only 11 employers finish Master Degree. From the table, there are 

11 employers who work in hotel industry for 11-20 years follow by the employers who 

work in hotel for less than 10 years and more than 20 years. Most of the employers work 

in the hotel that employ 301-500 employees (51.9%) follow by  the hotel that employ 

101-300, more than 501 and less than 100 employees. 55.6% of the respondents working 

as a executive management follow by middle management (25.9%) and supervisory 

(14.8%). There is only 1 employer working as a staff/officer. 96.3% of employers' 

organization has ever accepted the student from Silpakorn University International 

College.   
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Key Competencies required by employer   

 This part demonstrates the level of key competencies (knowledge, skill and 

attributes) required by the employer. In order to measure the employers’ requirement, this 

research applied 5-point Likert scales in the questions. The results are shown in table 2   

   Table 2:  
  

Key 

Competencies  

 Mean   SD  
  

Level  

Conceptualize  

  

3.71  0.54  Moderately  

  

Leadership  

  

Interpersonal  

  

Administration  

  

Technology  

3.73  

  

4.22  

  

4.07  

  

3.83  

0.56  

  

0.69  

  

0.67  

  

0.53  

Moderately  

  

A lot  

  

A lot   

  

Moderately  

   
  

Table 2 demonstrates the requirement level of each key competency. The first 

one is Conceptualize, mean = 3.71 SD= 0.54, means that the employers moderately 

require this skill. For leadership skill (mean =3.73, SD=0.56), it means that the employers 

also moderately require this skill. For interpersonal skill (mean =4.22, SD=0.69), it 

means that the employers highly require this skill. The other skill that is highly required 

by the employer is administrative skill (mean =4.07, SD=0.67). The last competency is 

technology skill (mean =4.83, SD=0.53). It means that the employers moderately require 

this skill.  

 

Discussion   

This chapter aims to discuss the empirical findings from the result in previous 

chapter. There are 5 competencies domains which are conceptualize, leadership, 

interpersonal, administrative and technology.    

The result from table 1 shows that interpersonal and administrative (mean= 

4.22, mean= 4.07 respectively) are the important domains that employer highly required 

from the graduates. For interpersonal skill (or we called it as a communication skill), it is 

very important in hospitality industry because the employees need to communicate with 

the customers all the time. Interpersonal skills also consist of Negotiation skill. This skill 

make an employee can make a discussion and also reach agreements. According to Bagri 

and Jauhari (2006), they also state that employer need a staff that has a potential 
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managerial competency.  In addition, graduates should develop their interpersonal skill, 

problem solving skill, communication skill and working as a team (Christou, 2002; Hind, 

Moss&McKellan, 2007). Employers always seek for a person who has a great 

interpersonal skill in order to work with them as a team. Furthermore, Zehrer and 

Mossenlechner (2009) identify that social and communicative skill, interpersonal skill 

and professional are the most important for hospitality and tourism-related industry. 

These 2 domains are the crucial thing for hospitality industry especially hotel industry 

because the hotel need a staff who can communicate to their client very well and also 

provide them a good services. All staff must work as a team in order to provide the best 

service to the customer.  

The employer moderately require conceptualize, leadership and technical skill 

(mean=3.71, 3.73 and 3.83 respectively). According to Breiter and Clement (1996), they 

state that employers are less requires a conceptual skill from the graduates. By the way, it 

does not mean that these 3 domains are not important. All graduates need these skill as 

well as interpersonal skill and administrative skill. 

Finding  

From in-depth interview found that apart from the Competency Domain 

Model that divides into 5 domains, which are: conceptual or creative domain, leadership 

domain, interpersonal domain, administrative domain, and technical domain. As 

qualitative method aims to collect more data by in-depth interview, it can be summarized 

that Thai hotel industries response in the same direction that there are many competencies 

required to reach their expectation in working area.  Core competencies that are mostly 

required are knowledge concerning hotel industry and general knowledge regarding hotel 

operations, skills, and attitudes toward the guests. Furthermore, respect for seniority 

including talk and act politely toward someone who are older seems to be at most 

necessary especially with Thai hospitality, because according to Thai culture, seniority 

should be respected within the organization. Some graduates have potential to work and 

have multi-skills necessary for his/her job, but to respect seniority and behave politely 

would lead them to be accepted by the organization.   

Furthermore, hotel industry also expect that graduates would be hardworking 

and accepting the duty of entry level responsibility without any hesitation, also ability to 

adapt with organizational culture is also important. Graduates should be flexible and be 

able to adapt with structure and system of the company, which is including following 

rules and regulation of the company.   

In term of skills in particular area, the graduates should certainly have skills 

that focus on practical training to ensure that graduates can work in every area of hotel 

operation, and together with extensive hotel internship experience is concerned most 

graduates who have internship experiences would be able to work better than those who 

do not have. As most interviewees agree that internship offers students to learn 

operational skills and particular skills needed in hotel work. Internship is also important 
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for students due to scopes of work in each position in hotel organization that students 

would have to chance to know how to work well in hospitality field and they would learn 

how to adapt themselves to match working environment.   

The most essential issue to work effectively for all companies especially in 

hotels is promptness; because it can show responsibility and reliability of employees. Be 

patience is also required because hospitality career is how to work with knowledge, 

skills, and attitude combined, and work as shift, in which their working days are flexible 

and they need to able to work any days or shift. Moreover, employees should have self-

confident during their working hours because it can express their attitude and make them 

look professional that could be trusted by customers.  

In addition, team dynamics are also important because employees should be 

able to work as a team and enable to share their opinion to team effectively. Team work 

can encourage success within the organization if employees can work well with their 

colleagues.   

In term of interpersonal skill, attitude is one of the most important aspect to 

consider and can also be one of the evaluation criteria that employees should be assessed. 

Attitudes are about what perspective employees have, how they think that would impact 

what they do. Thus, hospitality employees who have to work and deal with different 

customers who have different attitudes and cultures should possess cultural awareness or 

culture intelligence. Positive attitude is vital to work in this field because scopes of duty 

need to be implemented by planning as thinking logically and enthusiastic attitudes.   

Hospitality jobs especially in hotels are how to provide comfort to the 

customers, then attitudes as interpersonal skill would be acquired to anticipate customer 

needs, be able to listen attentively, open minded to new experience, have problem solving 

skill, and be flexible and find alternatives. Hence, graduates who would reach what Thai 

hotel industry needs would depend on each qualification that might have many aspects. 

Not only sole skill would be required to reach employers expectation, but knowledge, 

attitude, and internship or previous experience are also important.  

  

Discussion & Conclusion  

 According to Hoofmann (1998) explanation, the core aim of tourism 

management education is to distribute effective graduates with management skills 

application that would provide training session or internship required within academic 

curriculum. Due to in-depth interview, this is because hospitality jobs particularly hotel 

industry expects their staff employed would have knowledge, skills, and positive attitudes 

integrated to work well in the organizational environment. Well done in sole aspect 

would not be accepted by the industry. Also, five domains that are conceptual, leadership, 

interpersonal, administrative, and technical domains are major required as multiskilling, 

and to success in hotel jobs that would emphasis on guest important, then employees 
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should have other qualifications such as team working, cultural awareness, working time 

flexibility, etc. to response what hotel industry needs. Hence, hotel educational institute 

should recognize which criteria the market demands to provide right graduate to work 

efficiently in this particular field.  

Nevertheless, this research might not be implemented due to research 

limitation that the sample respondents and interviewees are only the hotels in Bangkok 

and there are just a few amounts of respondents. Then, the results are gathered and 

interpreted from limited sources. There might be other domains required from the 

employers. For example, the level of responsibilities of internship, intern should be able 

to demonstrate their professionalism such as arriving on time, be able to notify their 

supervisor if there is a problem. Interns have to communicate with their supervisor and 

other staffs effectively in both written formats and oral. From the reason above, it means 

that this domain is a must domain for intern. In addition, different kinds of work may 

required different skills from intern. For example, front office department need an intern 

with a great interpersonal skill. Sale and marketing manager want an intern with 

interpersonal and administrative skill. Accounting department may need an intern with a 

great conceptualize and administrative skill. IT manager required an intern with IT skill 

which is able to fix IT problem. 

Hence, the further researches can be taken by observe from employers in 

different areas or other types of resorts and hotels might acquire different perspective to 

answer research questions effectively.  
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